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You  need  CERUMOL 

...it's  the  most  widely  prescribed 
method  of  removing  ear  wax 


Why  not  recommend  to  your 
;ustomers  the  number  one 
Description  product? 

Dlinical  trials  have  shown  that 
^erumol  is  the  most  effective 
vay  of  loosening 
iccumulated  ear  wax. 

"hat's  why  after  25  years  it's 
I  first  choice  with  doctors. 

When  your  customers  ask  you 
idvice  about  'blocked  ears'  yo 
;now  you  can  recommend 
^erumol  with  confidence. 
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SPECIAL  SUPPLEMENT 

CSM  proposals 
for  drug 
monitoring 
circulated 

Start  of  first 
TV  campaign 
for  Unichem 

Computer 
trials  at  PPA 

A  welcome  to 
new  leaders 


Laboratory  for  Applied  Biology 
y  91  Amhurst  Park,  London  N16  5DR 


Without  ITT  Magicflash 
you're  only  making  part  of  your 
potential  photo  prof  its. 


Magicflash 
for  a  full-time  pocket  camera 


Magicflash 

for  a  full-time  instant  camera 


i  ITT  Magicflash  guns  are  specially  made 
I  for  the  Polaroid  1000, 1500, 2000  and  3000. 
*  And  also  for  the  Kodak  EK2, 
EK4,andEK6. 
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Stocks  obtainable  from  Ashe  Laboratories  Ltd.,  Kingston  Road,  Leatherhead,  Surrey 

Telephone  Mr.  E.  S.  Ager  on  Leatherhead  76151. 
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Drug  surveillance 

The  Committee  on  Safety  of  Medicines  is  circulating 
proposals  for  a  "recorded  release"  drug  monitoring 
scheme  which  would  follow  the  clinical  progress  of 
patients  taking  selected  medicines  (see  page  299). 

A  consultation  letter  has  been  sent  to  19  organisations 
including  the  Pharmaceutical  Societies  of  Great  Britain 
and  Northern  Ireland,  the  Guild  of  Hospital  Pharmacists, 
and  area  and  regional  pharmaceutical  officers.  The  letter 
has  been  kept  deliberately  brief,  says  the  CSM,  to  allow 
"maximum  flexibility  in  discussion."  Hopefully,  this  is  the 
only  reason  why  the  general  practice  pharmacist  is 
conspicuous  by  his  absence  in  the  suggested  scheme, 
which  involves  the  Prescription  Pricing  Authority  in 
forwarding  copies  of  prescriptions  for  monitored  drugs  to 
a  special  centre.  In  hospitals,  pharmacists  would  be 
responsible  for  sending  the  relevant  details  to  the  PPA. 

Last  year,  the  Association  of  the  British  Pharmaceutical 
Industry  proposed  a  similar  scheme  and  at  the  time  we 
called  for  much  greater  involvement  of  pharmacists  who, 
it  was  suggested,  would  merely  identify  those  FP10s  to  be 
recorded.  Pharmaceutical  organisations  have  now  been 
given  a  chance  to  express  their  views  and  we  are  sure 
they  will  stress  how  essential  it  is  for  all  pharmacists  to 
play  a  major  part  in  any  post-marketing  drug  surveillance 
scheme.  It  would  be  folly  to  squander  this  opportunity  to 
make  greater  use  of  the  profession's  potential  as  a  full 
partner  in  the  health  care  team. 


Advertising  control 

A  report  in  the  advertising  industry  paper,  Campaign, 
last  week  forecast  a  new  draft  EEC  Directive  on 
proprietary  medicines  advertising.  But  according  to 
C&D's  information,  the  report  may  be  a  little  premature. 
The  EEC  Commission  has  been  attempting  to  produce 
a  draft  for  a  long  time,  but  British  sources  suggest  that 
things  are  still  at  a  preliminary  stage  because  of  the 
wide  divergence  of  opinion  in  the  EEC  pharmaceutical 
committee  on  what  the  draft  should  contain. 

One  of  the  original  proposals  understood  to  be  no 
longer  on  the  cards  is  that  all  medicines  should  be 
subject  to  prior  approval  by  government  health 
departments.  The  British  authorities  had  said  they  were 
satisfied  with  the  present  voluntary  codes  operated  by 
the  industry  and  this  proposal  is  no  longer  in  the  current 
draft,  nor  is  any  member  State  pressing  for  it.  This  in 
itself  is  a  tribute  to  the  voluntary  pre-publication  vetting 
carried  out  by  the  Proprietary  Association  of  Great 
Britain  and  the  widely-acknowledged  excellence  of  the 
Association's  code — which  was  adopted  by  the 
Advertising  Standards  Authority  and  is  probably  the 
oldest  such  code  anywhere. 

There  is  believed  to  be  a  suggestion  that  the  draft 
Directive  may  contain  a  requirement  that  selected 
information  such  as  dosage  and  formulation  should  be 
included  in  all  advertisements.  The  PAGB  is  understood 
to  oppose  this  on  the  grounds  that  the  product  label 
should  be  the  primary  source  of  advice  to  the 
consumer.  However,  we  would  argue  that  post-purchase 
is  rather  too  late  for  consumers  to  make  the  discovery 
that  a  medicine  contains  aspirin,  for  example — and  the 
industry  has  shown  itself  vigorously  opposed  to  any 
restriction  of  sales  that  would  ensure  the  availability  of 
professional  advice  at  the  point  of  purchase.  It  seems 
to  us  that  the  sooner  the  discussions  on  the  Directive 
are  made  "public"  the  better. 
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Welcome  to  new  readers 

"rom  this  week,  Chemist  &  Druggist  incorporates 
Retail  Chemist  and  The  Red  Book  following  their 
acquisition  by  Benn  Publications  Ltd,  publishers  of 
C&D.  This  is,  therefore,  an  appropriate  time  to  offer  a 
warm  welcome  to  any  former  Red  Book  subscribers 
who  are  becoming  readers  of  C&D  for  the  first  time. 
By  now  all  Red  Book  subscribers  should  have 
received  a  letter  from  C&D's  circulation  department 
concerning  the  arrangements  for  the  merging  of  the  two 
publications.  And  in  common  with  all  C&D  subscribers 
they  should  also  have  received  the  March  C&D  Price 
List.  Full  information  concerning  the  use  of  the  C&D 
Price  Service  will  be  found  on  pp  1  and  2  of  the  List — 
and  we  hope  that  former  Red  Book  subscribers  will 
discover  that  they  have  gained  by  the  exchange. 

First,  they  will  find  the  weekly  update  of  prices  is 
separate  from  the  C&D  issue  itself,  making  it  possible 
for  assistants  to  deal  with  price  changes  while  the 
pharmacist  or  other  senior  member  of  staff  still  has 
access  to  news  and  product  information.  Second,  the 
Drice  changes  are  cumulative — each  Supplement  has  a 
"this  week's  changes"  section,  which  in  the  following 
week  is  collated  into  a  complete  alphabetical  listing  for 
the  current  month.  In  the  List,  too,  they  will  find  drug 
and  dispensing  prices  and  a  therapeutic- 
pharmacological  table — both  new  services  for  former 
Red  Book  users. 


Regular  C&D  readers  will  notice  that  we  have  adopted 
the  "Counterpoints"  heading  for  our  New  Products 
and  Trade  News  sections.  This  is  because  the 
distinction  between  the  two  sections  has  become 
extremely  blurred  in  recent  years — for  example, 
relaunches  in  which  everything  changes  but  the  name. 
And  here  again,  new  subscribers  will  benefit  from  the 
service  already  enjoyed  by  C&D  "regulars".  They  will 
receive  much  of  their  product  information  at  least  a 
week  earlier  than  before  (giving  more  time  to  tie  in  with 
campaigns  etc)  and  there  will  be  up  to  three  times  the 
number  of  items  covered. 

C&D's  editorial  staff  (including  four  pharmacists) 
has  a  broad  experience  of  the  profession  and  industry 
which  is  brought  to  bear  on  the  reporting  of  news  and 
opinion.  Our  weekly  contributor  Xrayser  (p303)  is  a 
single-handed  proprietor  pharmacist  whose  comments 
reflect  the  problems  shared  by  many  in  general 
practice.  "Open  Shop"  (p317)  gives  scope  for  views 
from  retail  pharmacists  of  many  different  backgrounds 
in  different  parts  of  the  UK,  while  our  occasional 
contribution  "Country  Counter"  reflects  the  opinion  and 
problems  of  a  rural  area  pharmacist. 

C&D  already  publishes  regular  marketing  features 
with  which  new  readers  will  be  familiar — such  as 
Photographic  this  week — and  we  are  arranging  for 
some  regular  contributors  to  Retail  Chemist  to  continue 
their  series. 

We  believe  C&D  already  has  much  to  offer  all  in 
pharmacy — but  we  will  continue  to  expand  our  service 
whenever  the  opportunity  arises.  Pharmacy  and 
business  never  stand  still — and  C&D  will  always  aim  to 
be  one  step  ahead  of  the  changes. 


Sunshine  from  your  local  chemist? 


"Let  your  local  chemist  bring  a  little 
Caribbean  sunshine  into  your  life"  is 
the  theme  of  Unichem's  first  consumer 
television  commercial  to  be  screened 
Sunday  and  on  March  12  at  peak  view- 
ing time.  Eighteen  radio  stations  will 
also  broadcast  the  message  between 
March  6  and  13. 

The  advertisements  support  the  com- 
pany's second-in-six-months  consumer 
promotion  competition  "castaway 
prices."  The  television  commercial 
shows  a  woman  battling  in  the  rain 
carrying  a  shopping  bag  with  the  pro- 
ducts being  promoted.  The  Unichem 
logo  and  "pointer  to  value"  slogan  are 
visible.  Richard  Briers  asks,  "Wouldn't 
you  like  to  be  castaway  on  the  beauti- 
ful beaches  in  Tobago  with  someone 
you  love?  .  .  .  Well,  that's  the  exciting 
first  prize  in  the  castaway  prices  com- 
petition at  your  local  chemist  now"  (steel 
band  in  the  background)  .  .  .  "Buy  any 
one  of  these  products  at  the  special 
castaway  price — and  you  get  a  chance  to 
win.  Simple.  And  the  more  you  buy, 
the  more  chances  you  get." 

This  "voice  over"  accompanies  shots 
of  Gold  Cap  SMA  (castaway  price 
£0.82),  Sunsilk  hairspray  (£0.42),  Col- 
gate toothpaste  (£0.25),  Radox  bath 
salts  (£0.34),  and  Dr  White's  size  1 
(£0.26y).  The  next  scene  shows  a 
woman  on  a  beach  with  her  husband 
and  a  voice  saying,  "let  your  local 
chemist  bring  a  little  Caribbean  sun- 
shine into  your  life.  Get  an  entry  form 
wherever  you  see  the  pointer  to  value 
sign."  The  sequence  lasts  30  seconds. 


The  Unichem  commercial  will  be 
screened  in  all  television  areas  except 
Channel  Islands,  Eire  and  Ulster.  The 
radio  commercial,  expected  to  be  heard 
by  about  25  million  people,  says  to  a 
background  of  tills  ringing  and  steel 
band  music,  "What  wouldn't  you  give 
right  now  for  two  lazy  languorous 
weeks  with  someone  you  love,  basking 
in  Tobago,  the  Caribbean's  romantic 
Robinson  Crusoe  island?  Really  doing 
it  in  style,  with  first  class  flights  by  Bee 
Wee  Sunjet,  luxury  hotel  and  lots  of 


lovely  spending  money.  Well,  that's  the 
exciting  first  prize  in  the  easy-to-enter 
castaway  prices  competition  from 
Britain's  local  chemists.  And  entering 
actually  saves  you  money.  With  cast- 
away prices  like  these — Gold  Cap  SMA 
baby  food  only  £0.82,  large  Radox  bath 
salts  only  £0.34,  200g  Sunsilk  hairspray 
only  £0.42,  and  more  besides.  Get  an 
entry  form  today  at  any  local  chemist 
where  you  see  the  pointer  to  value  sign. 
Let  your  local  chemist  bring  a  little 
sunshine  into  your  life." 


Adrian  O'Loghlen,  Vichy  product  manager,  demonstrating  Equalia  to  a  receptive 
audience  at  a  social  evening  held  by  the  Pharmaceutical  Society's  North  East 
Lancashire  Branch  at  the  Polish  Club,  Blackburn.  The  pharmacy  assistants  are  (left 
to  right)  Brenda  Ravill,  J.  Davage  Chemist;  Linda  Mason,  Fred  Bentley  Chemist; 
Norma  Lowe,  David  Lowe  Chemist;  and  Eileen  Collins,  Eric  Collins  Chemist.  Vichy 
made  their  presentation  at  the  invitation  of  Thornbers  Chemists 
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CSM  proposes  new  drug 
monitoring  scheme 


The  Committee  on  Safety  of  Medicines 
is  proposing  a  "recorded  release"  system 
for  post-marketing  surveillance  of  drugs, 
based  on  prescription  sorting  by  the 
Prescription  Pricing  Authority. 

The  clinical  progress  of  patients  on 
the  drugs  selected  would  be  monitored 
closely  for  any  unexpected  events  as 
well  as  for  suspected  adverse  reactions 
which  would  still  be  reported  under  the 
present  yellow  card  system.  The  patients 
exposed  to  a  particular  drug  would  be 
available  for  long  term  follow-up  and 
could  be  checked  for  events  occurring 
years  after  initial  exposure. 

The  Committee  sets  out  its  proposals 
in  a  consultation  letter  which  has  been 
kept  "as  brief  as  possible  to  allow 
maximum  flexibility  in  discussion." 
Copies  have  been  sent  to  pharmaceutical 
organisations. 

For  general  practice  patients,  the 
Prescription  Pricing  Authority  would 
photocopy  the  identified  FPlOs  and  send 
them  to  a  monitoring  centre.  In  hos- 
pitals, the  CSM  suggests  that  the 
pharmacist  completes  a  non-priceable 
form  similar  to  an  FP10,  ensures  that 
the  names  and  addresses  of  the  patient, 
consultant  and  hospital  are  easily  identi- 
fiable, and  submits  the  form  to  the  PPA. 
No  suggestions  are  given  as  to  the 
general  practice  pharmacist's  role  in  the 
scheme. 

The  monitoring  centre  would  follow 
up  either  all  identified  patients  or  a 
random  sample  by  sending  a  record 
form  to  the  prescribing  doctor  for  com- 
pletion. The  number  of  patients  followed 
up  would  vary  from  10,000  to  100,000, 
according  to  the  drug,  and  doctors 
would  probably  have  to  return  three 
follow  up  forms  per  patient.  The  num- 
ber of  drugs  being  monitored  at  any 
one  time  could  be  as  many  as  20  if  the 
recent  rate  of  new  substance  introduc- 
tions continues.  The  CSM  proposes 
initially  to  undertake  a  national  pilot 
study  of  a  single  drug  to  investigate  the 
scheme's  feasibility. 


OFT  recommends 
ban  on  misleading 
offer  claims 

Misleading  bargain  offer  claims  which 
the  shopper  cannot  easily  check  should 
be  prohibited  by  law,  says  Mr  Gordon 
Borrie,  director  general  of  fair  trading, 
in  a  recommendation  to  Mr  Roy 
Hattersley,  Secretary  for  Prices  and 
Consumer  Protection.  The  recommenda- 
tion, made  last  week,  is  the  first  under 
section  two  of  the  Fair  Trading  Act. 
It  urges  Government  action  to  prohibit 
the  use  of  those  claims  which  may  mis- 
lead or  confuse  consumers  or  are  irrele- 
vant   to    their    purchasing  decisions. 
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Certain  types  of  bargain  offer  claims 
are,  however,  excluded. 

Prohibition  is  recommended  on 
"worth  and  value"  and,  "price  else- 
where" claims  and  "up  to"  offers  where 
the  reduction  claimed  is  quantifiable. 
Mr  Borrie  has  suggested,  however,  that 
traders  should  be  allowed  to  make  bar- 
gain offer  claims  where  the  statement 
of  a  higher  price  or  charge  is  likely  to 
be  helpful;  for  example,  that  a  trader's 
price  is  lower  today  than  it  was  last 
week,  that  the  unit  price  for  three  items 
is  less  than  one,  that  brand  X  is  cheaper 
than  brand  Y,  or  that  trader  A's  price 
is  less  than  trader  B's — provided  the 
claim  is  true  and  its  meaning  is  clear. 
He  also  recommends  that  the  use  of 
bargain  offers  to  mislead  should  be  a 
criminal  offence  unless  it  is  already  un- 
lawful. A  further  recommendation  is 
expected  soon  on  claimed  reductions 
from  manufacturers'  recommended 
prices  including  "flash  offers". 

According  to  a  Financial  Times  re- 
port on  Monday  the  Office  of  Fair 
Trading  is  considering  a  compromise 
proposal  which  would  allow  manufac- 
turers to  recommend  prices  but  would 
prohibit  retailers  from  making  price 
comparisons  with  them.  That  would 
help  small  retailers  know  the  price  to 
be  charged  for  a  normal  profit  margin. 
OFT  declined  to  confirm  the  Financial 
Times  report  to  C&D. 

Homoeopathy 
centre 

The  first  consultancy  of  the  British  Asso- 
ciation of  Classical  Homoeopathy  has 
opened  in  Bristol  under  the  guidance  of 
Peter  de  Kok.  He  qualified  at  the 
Classical     Homoeopathy     School  in 


Holland,  and  has  been  practising  for  the 
past  four  years  in  the  Netherlands.  Dr 
de  Kok  will  be  joined  by  Dr  J.  van  Vliet. 
The  Association  will  practise  and  later 
open  a  teaching  college  at :  Camelot,  The 
Ridgeway,  Westbury-on-Trym,  Bristol. 

Computer  trials  to 
start  at  PPA 

The  Department  of  Health  and  the 
Prescription  Pricing  Authority  are  to 
carry  out  a  joint  study  into  cost-effective 
data  capture  methods  from  prescription 
forms.  The  study,  authorised  by  Mr 
David  Ennals,  Secretary  for  Social  Ser- 
vices, follows  the  recommendation  in 
the  Tricker  report  into  the  Prescription 
Pricing  Authority  (C&D,  Ian  29,  1977, 
pl06)  that  computers  be  used  in  pricing 
and  as  an  aid  in  prescribing  and  drug 
usage  monitoring. 

The  trial  will  use  previously  priced 
prescriptions  and  consequently  will  not 
affect  contractors'  accounts.  The 
methods  of  data  input  are  expected  to 
enable  continuing  use  of  the  prescrip- 
tion pricers'  ability  to  read  doctors' 
handwriting  rapidly  and  accurately. 

Unfair  dismissal 
bill  fails 

A  Conservative  Private  Members  Bill 
to  protect  small  businessmen  from  un- 
founded claims  for  unfair  dismissal 
failed  to  get  a  second  reading  in  the 
Commons  last  week.  The  Small  Busi- 
nesses (Protection  of  Employment) 
(Amendment)  Bill  sought  to  extend 
from  six  to  12  months  the  period  for 
which  jobs  could  be  offered  without 
being  subject  to  unfair  dismissal  claims. 
The  Bill  also  laid  down  a  procedure  for 
written  claims  and  counter-claims 
which  would  save  employers  time-con- 
suming attendance  at  tribunal  hearings. 
The  Bill  failed  to  attract  the  necessary 
support  of  100  MPs  so  is  unlikely  to 
progress  further. 


Mr  Colin  Hetherington  (right),  president  of  the  Guild  of  Hospital  Pharmacists 
presenting  the  Nicholas  award — a  silver  plaque  and  £400  cheque —  to  Mr  R.  H.  Leach, 
area  pharmaceutical  officer,  Birmingham  (centre).  "Topper"  Brown,  sales  manager, 
Nicholas  Laboratories  looks  on.  Mr  Leach  won  the  award  for  his  paper  on  "The 
dissolution  and  bioavailability  studies  with  digoxin  tablets" 
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Turnover 
increases 
slow  down 

The  year-on-year  increase  in  chemists' 
weekly  cash  takings  and  NHS  receipts 
appears  to  be  slowing  down  in  line  with 
inflation.  According  to  the  latest  Retailer 
Bulletin  from  A.  C.  Nielsen  research 
organisation  the  total  average  weekly 
cash  takings  per  shop  for  November 
and  December  1977  was  £745,  a  14  per 
cent  increase  on  the  same  period  in  1976. 
However,  the  1976  figure  was  19  per  cent 
up  on  1975. 

The  performance  of  the  sectors  was: 
Multiples  and  Co-operatives  (excluding 
Boots)  up  9  per  cent  to  £1,158  (up  25 
per  cent  in  1976);  large  independents  up 
14  per  cent  to  £1,064  (up  17  per  cent); 
small  independents  up  16  per  cent  to 
£401  (up  17  per  cent). 

For  National  Health  Service  receipts 
during  the  period  the  total  average 
increased  by  22  per  cent  to  £1,016  (24 
per  cent  in  1976);  multiples  and  Co-ops 
up  25  per  cent  to  £960  (up  28  per  cent); 
large  independents  up  20  per  cent  to 
£1,378  (up  26  per  cent);  small  indepen- 
dents up  22  per  cent  to  £660  (up  19  per 
cent — the  only  sector  to  increase). 

The  proportion  of  NHS  receipts  to 
chemists  total  turnover  is  still  rising. 
For  multiples  and  Co-ops,  NHS  accoun- 
ted for  43.6  per  cent  of  turnover  (40.3 
per  cent  during  the  same  period  in  1976); 
large  independents  55.7  per  cent  (54.4 
per  cent);  small  independents  55.1  per 
cent  (54.4  per  cent). 

The  total  sterling  volume  (cash  and 
NHS)  was  £186,740,000  (£158,861,000  in 
1976)  shared  as  14.3  per  cent  multiples 
and  Co-ops  (14.5  per  cent);  58.2  per 
■cent  large  independents  (58.1  per  cent); 
27.5  per  cent  small  independents  (27.4 
per  cent). 

Average  prescriptions  dispensed  per 
shop  during  October  and  November  were 
respectively  for  multiples  and  Co-ops 
2,135  (2,113  in  1976)  and  2,193  (2,214); 
large  independents  2,978  (2,989)  and 
3,007  (3,138);  small  independents  1,449 
(1,436)  and  1,451  (1,488). 


CMI  proposes 
name  change 

The  Pharmacy  Mutual  Insurance  Co 
Ltd  may  be  the  new  name  for  the 
Chemists'  Mutual  Insurance  Co  Ltd, 
subject  to  Department  of  Trade 
approval.  The  directors  of  CMI  recom- 
mended the  change  at  the  annual  meet- 
ing this  week  following  NPA  members' 
apparent  approval  of  the  removal  of 
"chemists"  from  other  National 
Pharmaceutical  Association  group 
names.  The  annual  report  says  the  pro- 
posed  change   would   more  accurately 
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Mr  William  O'Neill,  High  Sreet,  Ware,  Herts,  the  first  winner  in  the  Contac  400 
pharmacists'  award  scheme,  being  presented  with  a  clock  by  Mr  L.  R.  Finucaine, 
director,  Menley  and  James  Laboratories 


reflect  the  membership  structure  and 
facilitate  recruitment  of  more  pharma- 
cist members.  The  change  will  be  dis- 
cussed on  March  22  and  if  decided  the 
new  name  is  expected  to  become  oper- 
ative when  the  NPA  moves  to  St  Albans. 

The  annual  report  also  says  that  des- 
pite the  closure  of  pharmacies,  mem- 
bership of  CMI  has  increased  by  more 
than  100  over  the  year — evidence  that 
rates  were  competitive.  Under-insurance 
continued  to  cause  problems  especially 
on  the  value  of  buildings.  The  report 
emphasises  that  the  correct  sum  for  in- 
surance is  the  cost  of  entirely  rebuilding 
the  premises — between  £18  and  £20  per 
sq  foot  of  all  floor  area. 


Theft  claims  were  again  the  major 
cause  of  loss,  expenditure  rising  from 
£151,922  in  1976  to  £230,849  in  1977. 
The  number  of  losses  involving  drugs 
increased  by  30  per  cent.  CMI  points 
out  that  Controlled  Drug  cabinets  do 
not  give  adequate  protection  for  large 
sums  of  cash — a  burglar  resistant  safe 
must  be  installed  where  cash  exceeding 
£50  is  kept  on  the  premises.  The  other 
major  source  of  loss  is  glass  breakage, 
claims  increasing  by  20  per  cent  in 
numbers  over  the  year.  Little  is  due  to 
pure  accident  (the  original  intention  of 
cover)  but  often  to  vandalism  and  it  is 
that  which  increases  the  burden  of  loss, 
the  report  says. 


Adult  influence  on  nursery  market 


Adults  use  baby  toiletries  to  such  an 
extent  that  the  market  can  almost  no 
longer  be  classed  as  a  baby  one,  claims 
a  report  published  last  week.  The 
Economist  Intelligence  Unit  Ltd,  in 
"The  nursery  market — providing  for  the 
under-fives",  quote  Johnson  &  John- 
son's figures  which  say  that  90  per  cent 
of  their  baby  lotion  is  used  by  adults. 

The  report  says  the  disposable  nappy 
market  is  worth  £9. 5m,  representing  10 
per  cent  of  all  nappy  changes.  This  per- 
centage has  decreased  from  13  or  14 
per  cent  in  1973,  but  the  manufacturers 
say  that  decrease  has  now  halted  and 
they  expect  an  increase  in  1978. 

The  volume  of  the  nappy  liner 
market  has  increased  but  with  no  corres- 
ponding increase  in  value  (£4. 5m  in 
1977)  because  prices  have  been  drop- 
ping, mainly  due  to  "own  label"  activity. 
The  value  of  the  toiletries  section 
decreased  by  3  per  cent  in  1976  com- 
pared with  1975,  baby  cream  being 
worst  hit,  and  in  1977  only  cotton  buds 
and  baby  oil  did  not  show  a  decline. 


Reasons  given  are  the  falling  birth  rate 
and  the  use  of  ordinary  soap  for  babies. 

The  contraction  in  volume  of  the 
baby  food  market  is  not  so  much  due 
to  the  falling  birth  rate  but  to  changes 
in  medical  opinion  on  infant  feeding. 
Sales  of  tinned  and  bottled  baby  meals 
expanded  rapidly  in  the  1960  but  have 
fallen  of  late,  the  report  continues.  In 
1974  60  per  cent  of  the  age  range  12 
to  17  months  had  packaged  meals  but 
in  1976  the  figure  fell  to  45  per  cent.  In 
older  infants  the  figures  were  34  per 
cent  and  18  per  cent  for  1974  and  1976. 

Social  pressures  to  give  babies  the 
same  food  as  the  rest  of  the  family 
earlier  and  the  more  widespread  use  of 
liquidisers  and  blenders  have  been  res- 
ponsible for  the  decline.  The  only  sec- 
tor to  show  an  increase  in  volume  sales 
is  dried  foods.  Sales  of  cereals  and  rusks 
have  decreased,  probably  because  the 
addition  of  cereals  to  feeds  has  been 
actively  discouraged  by  doctors.  Like- 
wise syrups  and  juices  are  discouraged 
by  dentists  and  doctors. 
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The  Wish  Room 
Attendant 


There's  one  Wash  Room  Attendant  that's  always  on 
duty  and  provides  hot  water  whenever  it's  needed. 

It's  an  electric  water  heater. 

Easily  installed  and  compact  enough  to  fit  into  the 
smallest  'smallest  room'.  No  fumes,  no  flues,  virtually  no 
heat  loss  from  pipework  and  very  little  maintenance. 


Its  advantages  are  readily  appreciated  in  the  summer 
especially  if  you  have  to  go  to  the  expense  of  keeping  a 
boiler  going  just  to  heat  water. 

If  you'd'like  to  know  more  about  electric  water  heating, 
contact  your  commercial  heating  specialist  through  your 
local  Electricity  Board  shop  or  office.  His  advice  is  free. 


HEATlllCfl 

The  Electricity  Council.  England  and  H  tile 
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Now  Cream  Silki 
putting  the  heat  on 
the  competition 


Brand  Leading  Conditioner  £450,000 advertising 

We're  now  brand  leader.  Cream  We've  launched  a  Cream  Silk 

Silk  sales  went  up  from  8%  to  16%  between  advertising  campaign  both  on  TV  and  in 

October  and  November.*  the  press.On  the  over-heated  variant 

iJ'fe -  Cms^QTD SeSk fe(r@w®r=lh©ated  hair  alone  we're  spending  over  £%  million. 

After  only  six  months  on  the  market  Cream  Si  I  k-the  fastest-selling  range 

new  Cream  Silk  for  over-heated  hair  is  of  conditioners, 
the  fastest-selling  variant.  And  we  expect 

SO  I  es  to  g  et  eve  n  b  i  g  g  e  r.  Elida  Gibbs      The  brands  that  mean  business. 

 *  Source  AGB/TCPIOct/Nov'77  value  and  volume  shares.  
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PEOPLE 


TOPICAL  REFLECTIONS 

by  Xrayser 


Tell  us  how 

Few  of  us  would  quarrel  with  the  points  made  in  the  letter  from  Mr 
Booker  of  Swansea,  which  I  thought  an  admirable  exposition  of  our 
situation.  While,  like  him,  I  do  not  feel  wholly  at  ease  in  following  the 
PSNC  blindly,  I  think  that  this  unease  would  be  dispelled  by  better 
information  on  the  actions  being  taken  on  our  behalf.  I  like  the  stirring 
sound  of  the  phrase  "Go  for  Gold,"  but  I  am  troubled  because  I  don't 
know  what  it  means:  it  does  not  tell  us  how  exactly  we  are  to  get  this 
crock  of  gold,  this  North  Sea  bonanza  for  pharmacists.  For  a  start,  I  don't 
fancy  my  chances  of  negotiating  my  own  private  contract,  and  if  we're 
being  asked  to  strike,  forget  it — not  many  businesses  could  stand  it.  If 
on  the  other  hand  our  men  reach  such  an  impasse  that  some  form  of 
industrial  action  which  won't  bankrupt  our  smaller  colleagues  is 
recommended,  then  assuming  that  the  preplanning  is  sound,  we  could 
reasonably  hope  for  full  support  for  the  PSNC.  But  as  things  stand  at 
present,  UDI  is  suicidal. 

Women's  privilege 

I  wonder  what  other  C&D  readers  thought  of  Nemean's  article  on  the 
rights  of  pregnant  women?  Since  most  of  us  employ  women  part-timers, 
for  more  than  16  hours  a  week,  I  imagine  there  wasn't  much  comfort  in  it 
— particularly  in  the  light  of  the  absurd  decision  regarding  the  lady  who 
changed  her  mind  after  saying  she  didn't  want  her  job  back,  and  then 
succeeded  in  getting  compensation  for  unjust  dismissal!  If  I  didn't  know 
it  could  apply  to  me  I  would  have  laughed  at  this  capital  joke,  and  joined 
the  rest  of  the  world  who  so  enjoy  our  present  role  as  Clown  of  Europe. 

Upset! 

I  see  that  Unicliffe  are  to  spend  £400,000  on  TCP  advertising.  It  sells  well 
enough  to  form  a  consistent  "maker's  outer"  purchase  for  me,  though  my 
satisfaction  in  selling  it  has  never  been  quite  the  same  since  British 
Alkaloids  were  bought  out  and  distribution  was  opened  to  all  comers. 
Do  you  remember  the  story  of  the  chemist  who  having  built  up  a 
substantial  sale  of  TCP  was  dismayed  to  find  after  the  change  of  policy 
that  the  supermarket  next  door  had  a  window  full  of  it,  and  who  as  he 
was  wheeling  around  the  store  getting  his  weekend  groceries, 
accidentally  bumped  a  display  of  the  antiseptic  with  his  trolley.  He  was 
horrified  to  see  the  whole  pyramid  crash  to  the  floor.  Of  course  he 
apologised  profusely,  offering  to  help  mop  up  the  mess  and  even  to  pay 
for  it.  Seemingly  the  smell  persisted  for  months.  Vegetables  and  biscuits 
acquired  new  overtones  of  flavour,  so  that  the  product  was  not  featured 
again  for  several  years.  Such  is  my  bad  taste  that  I  still  laugh  at  the 
recollection  of  the  tale  when  I  sell  TCP. 


Mr  John  Stephen  Hawkins,  MPS,  vice- 
chairman  of  the  Sheffield  Branch  of  the 
Pharmaceutical  Society  has  been 
appointed  a  Justice  of  the  Peace  in 
Sheffield.  He  qualified  in  1964. 
Mr  Stephen  Crookshanks,  MPS,  a 
retired  self-employed  pharmacist,  who 
lives  in  Aberdeen,  holed  out  in  one  twice 
in  the  same  round  of  golf  recently.  Mr 
Crookshanks,  70,  who  was  at  one  time 
branch  secretary  for  the  Aberdeen  and 
North-east  Branch  of  the  Pharmaceutical 
Society,  has  played  golf  for  over  30 
years. 

Mr  Charles  Herbert  Preston  Robinson, 
FPS,  has  been  awarded  a  Bachelor  of 
Arts  degree  from  the  Open  University. 
Mr  Preston  Robinson,  who  retired  as 
group  pharmaceutical  officer  to  the 
Mansfield  hospitals  in  1975,  studied 
economics  and  social  studies. 
Alison  Sherburn  has  been  awarded  a 
silver  dish  and  a  cheque  for  £500  by 
the  consumer  products  division  of 
Faberge  as  their  best  demonstrator  of 
1977,  and  Mr  Marc  Hughan  won  a 
silver  cup  and  £500  as  the  top  territory 
manager.  The  Brut  Pursuit  was  won  by 
Mr  Richard  Barnard,  the  prize  being  a 
Cortina  Ghia  2000E  estate  car  which  is 
to  be  used  as  a  company  car  for  two 
years  and  will  then  become  his  own. 

Deaths 

Stirling:  Mr  John  Michael  Stirling,  MPS, 
who  had  been  in  business  at  13  Apple- 
ton  Avenue,  Stocking  Farm  Estate, 
Leicester,  for  the  past  12  years.  He  col- 
lapsed on  a  train  while  returning  from 
a  Round  Table  national  meeting  in 
London  and  was  taken  to  Kettering 
General  Hospital  but  was  dead  on 
arrival.  He  was  38  and  qualified  in  1962. 
He  began  his  career  as  a  sales  rep- 
resentative with  Parke  Davis. 


News  in  brief 

□  The  Pharmaceutical  Society  Statutory 
Committee  is  to  meet  on  March  14,  15 
and  16  at  10.15am  at  the  Society's 
headquarters,  1  Lambeth  High  Street, 
London  SE1. 

□  Approved  Names  1977  supplement  2, 
effective  from  March  1,  is  available  from 
the  secretary  and  scientific  director, 
British  Pharmacopoeia  Commission,  8 
Bulstrode  Street,  London  W1M  5 FT. 

□  Once  again  the  number  of  students 
applying  for  pharmacy  places  in  Octo- 
ber 1978  changed  little  from  the  1977 
figure.  Although  a  similar  number  of 
students  applied  for  medicine  as  last 
year  they  represented  a  substantially 
smaller  proportion  of  the  total.  There 
was  a  3.9  per  cent  increase  in  women 
applying  for  places  in  general. 

□  The  Pharmaceutical  Services  Nego- 
tiating Committee  and  the  Department 
of  Health  have  agreed  that  a  contractor 


who  accepts  a  Bradford  University 
sandwich  course  student,  whose  placing 
is  not  recognised  by  the  Pharmaceutical 
Society  for  registration  purposes,  will  be 
entitled  to  the  full  six-month  training 
grant.  However,  contractors  would  not 
be  eligible  for  a  grant  for  the  same 
student  for  three  six  month  periods  and 
Bradford  University  would  ensure  that 
students  in  such  a  situation  would  under- 
take at  least  one  of  the  subsequent 
training  periods  in  hospital  or  industry. 

□  The  Antioxidants  in  Food  Regula- 
tions 1978  (SI  1978.  No.  105,  HM 
Stationery  Office,  £0.35)  came  in  force 
on  February  28.  They  extend  the  range 
of    foods    that    may,    within  specified 


limits,  contain  certain  antioxidants  and 
provide  for  the  presence  of  technolo- 
gically irreduceable  amounts  of  specified 
antioxidants  in  vitamin  A  preparations 
intended  for  use  in  foods  for  babies  and 
young  children. 

□  The  International  Federation  of 
Societies  of  Cosmetic  Chemists,  made 
up  to  20  member  societies,  is  planning 
to  present  a  bi-ennial  cash  award  to  the 
member  society  showing  the  greatest 
relative  activity  and  progress  in  pro- 
moting cosmetic  science  and  education 
for  its  members.  Funds  will  come  from 
the  cosmetic  industry  and  its  suppliers, 
who  should  approach  IFSCC,  56  Kings- 
way.  London  WC2B  6DX. 


4  March  1978 


Chemist  &  Druggist  303 


NEWZAI 


New  because  they  set  a  new  standard  in  hygiene 


SIX  ORDINARY  TISSUES    ONE  ZALGUARD  TISSUE 


CONTAMINATION! 


NO  CONTAMINATION! 


1.  A  simple  test  with  ink  proves  what  ZALGUARDS  can  do. 
The  hand  on  the  left  presses  down  on  6  ordinary  tissues 
laid  on  a  blob  of  ink;  the  other  hand  presses  down  hard, 
with  only  one  ZALGUARD  as  protection  from  the  ink. 


2.  Now  look!  The  hand  on  the  left  is  contaminated;  the  hand 
on  the  right  -  no  contamination!  Imagine  the  ink  was  moist 
germ-carrying  cold  mucus  or  diarrhoea!  ZALGUARDS  is 
the  barrier  tissue  that  helps  stop  germs  being  handed  around 


The  spread  of  germs  by 'touch  transmission' 

The  illnesses  which  most  commonly  afflict 
families  nowadays  are  probably  gastro-intestinal 
infections  and  colds  and  influenza.  And  when  one 
member  of  the  family  gets  a  tummy  upset  or  a 
cold,  the  chances  are  the  whole  family  will  go 
down  with  it.  Recent  evidence  suggests  that 
germs  can  be  passed  round  the  family  by 'touch 
transmission'- from  hands  contaminated  by 
germ-carrying  cold  mucus  or  diarrhoea. 


The  world's  first  barrier  tissue 

It  is  clearly  im- 
portant to  avoid 
contamination  of 
hands  in  the  first 
place.  But  ordi- 
nary paper  tissue 
is  totally  inadequate 
for  stopping  hand  con 
tamination.  Zalguards, 
however,  are  different. 


Zalguards' 
unique  built-in  barrier 

Soft  layers  ol  (issue  and  betw  een 
them  a  unique  harrier  to  protect 
hands  trom  contamination. 


They  are  a  highly  effective  barrier  against  moisture 
and  germs.  Between  the  soft  tissue  layers  in 
Zalguards,  there's  a  delicate  but  strong  laye 
that  helps  prevent  the  passage  of  germs 
and  moisture  -  so  protecting  hands  from 
contamination.  And  therefore  reducing 
the  risk  of  spreading  germs  around 
the  family.  That's 
why  Zalguards 
BarrierTissues 
set  a  new 
standard  in 
hygiene. 
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GUARDS 
TISSUES. 

Vew  because  they  open  up  a  new  area  of  profit. 


great  new  business  opportunity 

Zalguards  provide  a  great  new  business 
pportunity  since  every  sale  of  a  cold  or 'flu  remedy 
ranti-diarrhoeal  treatment  represents  an  oppor- 
mity  for  the  additional  sale  of  a  pack  of  Zalguards. 

(In  1976,  the  number  of  prescriptions  for  anti- 
iarrhoeal  treatments  and  purchases  of  O.T.C. 
roduct  items  totalled  over  9  million,  and  cold  and 
lu  remedies  provided  by  chemists  came  to  a 
aggering  65  million.) 

luge  advertising  launch 

Zalguards  will  receive  tremendous  sales 
bpport  with  an  expenditure  of  £200,000  on  national 
ress  and  women's  magazines  advertising  during  the 
prst  six  months  alone. This  striking  advertising 
^mpaign  will  ensure  that  brand  awareness  is  very 

rapidly  established. 
In  addition,  a  full 
range  of  display 
materials  has  been 
designed  to  publicize 
Zalguards  in-store. 

Doctors  in  the 
area  of  your  pharmacy 
will  be  involved 
directly  in  the  pro- 
motional programme. 
They  will  be  detailed 
with  the  advantages 
of  Zalguards  when- 
ever a  patient  requires 
a  consultation  for  a 


cold  or  for  diarrhoea.  In  this  way  it  is  anticipated  that 
a  number  of  people  will  be  asking  for  Zalguards  at 
the  same  time  as  they  proffer  their  prescription. 
Actively  displaying  Zalguards  at  point-of-sale  will 
therefore  act  as  a  crucial  reminder  to  these  customers. 

Creating  a  new  market 

Zalguards  is  an  entirely  new  concept  in  the 
fight  against  the  spread  of  germs,  going  out  to  an 
entirely  new  and  receptive  audience. The  market  is 
new,  the  business  is  new  and  the  profits  are  new. 

Should  you  require  further  information  on  this 
outstanding  business  opportunity,  please  get  in 
touch  with  your  Sterling  Health 
representative. 


NEW  ZALGUARDS  HELP  STOP 
fTUMMY  BUGS  AND  COLD  GERMS 
BEING  HANDED  ROUND 
THE  FAMILY 
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Protect  hands  from  contamination 
-  reduce  spread  of  germs 
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PROFESSIONAL  NEWS 

PSNI  to  increase  fees 


An  increase  in  the  annual  retention  fee 
to  £27.50  was  recommended  at  Feb- 
ruary's meeting  of  the  Council  of  the 
Pharmaceutical  Society  of  Northern 
Ireland.  A  reduction  to  £10  for  members 
over  65  years  of  age  or  those  living  out- 
side Northern  Ireland,  and  an  increase 
in  the  registration  fees  for  a  Pharmaceu- 
tical Chemist  and  a  Student  to  £27.50 
and  £5  respectively  were  also  recom- 
mended. After  discussion  the  committee's 
recommendations  were  adopted,  apart 
from  the  Student  fee  increase  which 
remains  at  £0.50.  The  increases  take 
effect  from  August  1,  1978. 

Mr  Dillon  said  the  Finance  Committee 
had  looked  at  income  and  expenditure 
for  the  present  year  and  had  regretfully 
decided  that  the  increases  were  neces- 
sary. The  reduced  fee  for  membership 
had  not  been  increased  for  five  years  and 
the  fee  for  registration  as  a  Student  was 
four  guineas  as  far  back  as  1956. 

Professor  D'Arcy  thought  it  a  retro- 
grade step  to  increase  the  fee  for  regis- 
tration as  a  Student,  presently  £0.50.  The 
fee  had  been  reduced  about  four  years 
ago  to  encourage  undergraduates  to 
register  with  the  Society  and  take  an 
interest  in  its  work;  if  increased  as  sug- 
gested there  would  be  no  contact  be- 
tween the  student  and  Council.  Mr 
Dillon  said  that  the  nominal  registration 
fee  as  a  means  of  inducing  undergradu- 
ates to  become  associated  with  the 
Society  at  the  beginning  of  their  univer- 
sity career  had  been  a  failure.  The 
committee  took  the  view  that  registration 
was  postponed  until  after  graduation 
when,  if  practical  training  was  to  be 
undertaken,  it  became  compulsory. 

Bottle  shortage 

A  letter  from  the  Department  of 
Health  on  the  shortage  of  fluted  bottles 
was  read  which  stated  that  the  position 
should  improve  by  April.  If  the  shortage 
needed  a  campaign  to  return  empty 
medicine  bottles  to  pharmacies,  the 
Department  would  be  glad  to  enter  into 
discussion  with  pharmacists.  Mr 
O'Rourke  said  the  Pharmaceutical  Con- 
tractors Committee  was  asking  the 
Department  to  make  a  public  announce- 
ment asking  for  the  return  of  suitable 
bottles  to  pharmacies  and  it  was  agreed 
to  support  the  Contractors  Committee)  in 
its  request. 

The  president  reported  that  a  useful 
meeting  had  been  held  with  hospital 
pharmacists  on  the  previous  evening.  As 
a  result  another  meeting  would  be  held 
with  representatives  of  the  Northern 
Ireland  Branch  of  the  Guild  of  Hospital 
Pharmacists  to  discuss  qualifications  for 
pharmacy  technicians  and  the  best 
means  of  utilising  technicians  in  the 
hospital  pharmacy  departments.  Profes- 
sor D'Arcy  said  some  years  ago  the 
Council's  Education  Committee  had  sub- 


mitted proposals  for  a  course  leading  to 
a  qualification  in  dispensing  comparable 
to  that  offered  by  the  City  and  Guilds; 
more  advanced  course  for  hospital  phar- 
macy technicians  was  also  suggested. 
Unfortunately  the  proposals  had  been 
turned  down  by  the  Council  but  he 
thought  the  committee  might  usefully 
look  at  the  matter  again.  It  was  agreed 
to  await  the  outcome  of  the  meeting  with 
the  Guild  representatives.  The  Council 
had  been  asked  by  the  Department  of 
Health  for  a  nominee  to  the  Northern 
Ireland  Poisons  Board,  following  the 
resignation  of  Mr  W.  H.  Boyd,  FPS. 
The  president  said  the  Council  had  three 
nominees  on  the  Board,  the  others  being 
Mr  Mcllhagger  and  Mr  Wellwood.  With 
the  introduction  of  Part  III  of  the 
Medicines  Act,  the  Poisons  Board  would 
be  concerned  only  with  non-medicinal 
poisons  and  the  work  less  arduous.  It  was 
agreed  to  nominate  Mr  J.  A.  Brown  in 
Mr  Boyd's  place. 

Vitamin  deficiency 

The  president  said  she  attended  a  meet- 
ing of  the  Lurgan.  Portadown  and 
Armagh  branch  held  in  Craigavon  health 
centre  when  a  talk  on  "Vitamin  defi- 
ciency" was  given  by  Dr  Colin  Brennan, 
consultant  physician  to  the  hospitals  in 
the  north  Down  area.  Despite  the  exis- 
tence of  the  welfare  state  Dr  Brennan 
told  of  the  unusually  high  percentage  of 
elderly  patients  whose  diets  lacked 
vitamin  C. 

At  the  beginning  of  the  meeting  the 
president  referred  to  the  sudden  death 
of  Mr  R.  Spence  Adair  who  until 
recently  had  been  the  representative  of 
the  Registered  Druggists  on  the  Council. 
Despite  the  considerable  distance  he  had 
to  travel  Mr  Adair  was  regular  and 
punctual  in  his  attendance  at  meetings 
and  was  greatly  admired  by  all  members 
of  Council,  Members  stood  in  silence  as 
a  token  of  respect. 

The  application  of  Hilary  Alexandra 
Creswell,  10  Richhill  Crescent,  Sandown, 
Road,  Belfast  BT5  6HF.  for  registration 
as  a  Student  was  granted.  The  secretary 
said  he  had  received  from  Mrs  M. 
Singleton,  the  Society's  examiner  in 
pharmaceutical  legislation,  a  certificate 
that  Mrs  E.  G.  McKinstry  had  passed 
the  examination  in  that  subject  held  on 
January  20.  On  submitting  the  necessary 
certificates  that  her  practical  training  had 
been  satisfactorily  completed  Mrs 
McKinstry  would  be  eligible  for  regis- 
tration as  a  Pharmaceutical  Chemist. 

In  a  reply  to  a  question  the  secretary 
said  he  had  received  a  letter  from  Dr 
Edelstyn,  medical  adviser,  Action  Cancer 
Early  Warning  Service,  stating  that  a 
co-ordinator  had  been  appointed  for  the 
service  and  hoping  that  exploratory  talks 
as  suggested  by  the  Council  would  soon 
be  held. 
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LETTERS 


Writing  to  MPs 

I  am  very  pleased  to  be  able  to  report 
that  I  have  received  favourable  replies 
to  my  letter  which  I  sent  to  three  local 
MPs  (C&D,  February  11,  p200).  They 
are  all  well  aware  of  the  problems  which 
are  currently  facing  pharmacy,  espe- 
cially the  high  closure  rate  during  the 
last  few  years  and  the  fact  that  larger 
areas  are  no  longer  served  by  phar- 
macies. They  are  even  more  concerned 
about  the  extra  pressures  which  the 
sudden  implementation  of  Part  III  of 
the  Medicines  Act  has  created. 

Each  of  the  three  MPs  has  promised 
to  make  immediate  representations  to 
Mr  David  Ennals. 

I  suggest  that  all  pharmacists  write  at 
once  to  their  local  MPs  as  there  seems 
to   be   considerable   sympathy   at  the 
moment  towards  our  problems. 
B.  J.  Wilson 
Derby 

Fivers  on  the  table 

My  fiver  is  on  the  table  (Xrayser,  Feb- 
ruary 25)  but  how  can  we  continually 
decide  to  have  a  paid  negotiator?  In 
whose  hands  is  this  decision?  Not  I 
guess  the  PSNC,  as  they  would  be 
voting  themselves  out  of  a  job.  Not  the 
GP  pharmacists  as  we  are  the  indians 
getting  along  with  the  job.  Let  us 
nominate  Xrayser  to  start  the  ball  roll- 
ing— state  in  his  column  how  we  can 
take  a  vote  on  this  scheme  which  is  the 
only  sensible  way  of  dealing  with  the 
mess  we  are  in. 
Max  Wigley 
Cardiff 

The  National  Federation  of  Self  Em- 
ployed Ltd  has  been  fighting  this 
Government's  discriminatory  policies 
against  the  self-employed,  and  small 
businessmen,  and  has  petitioned  the 
European  Courts  on  Human  Rights  at 
Strasbourg  to  take  up  the  case.  This 
petition  has  been  accepted,  and  since 
then  the  Government  has  seen  fit  to 
reduce  the  National  Insurance  contribu- 
tion, and  the  8  per  cent  levy  to  5  per 
cent  starting  in  April  1978.  The  NFSE 
Ltd  is,  however,  persisting  in  its  efforts 
at  Strasbourg. 

The  reason  I  state  the  above  facts 
are  two-fold.  First  to  point  out  that  the 
leadership  of  the  NFSE  Ltd,  though 
not  always  free  from  internal  problems, 
has  since  its  conception  three  years  ago, 
had  as  its  main  aim  the  reduction  of 
the  levy  and  of  the  unfair  NI  contri- 
bution. As  from  April  the  outcome  of 
this  continual  battle  will  be  a  saving  of 
£120  to  £200  per  annum.  This  for  a  fee 
of  £12  a  year. 

Second,  Xrayser  in  Topical  Reflections 
made  the  point  that  £5  paid  by  every 
contractor  (self-employed  person  or 
small  businessman)  would  contribute 
sufficient  funds  to  engage  a  full  time 


professional  leader  and  negotiator.  I 
believed  Xrayser  when  he  said  that  his 
£5  was  on  the  table — so  I  am  enclosing 
£5  to  back  up  his  commitment.  Only 
10  per  cent  of  the  savings  made  avail- 
able through  the  continued  efforts  of 
the  NFSE  Ltd  would  be  sufficient  for  a 
leader  of  high  calibre  and  for  member- 
ship of  the  NFSE  Ltd. 

It  is  important  that  professional 
people  should  be  allowed  to  carry  on 
their  day  to  day  work  without  being 
involved  in  professional,  economic  and 
business  problems  outside  their  daily 
routine.  Any  such  problems  should  be 
delegated  to  people  who  are  in  constant 
touch  with  such  problematic  situations. 
A  professional  full  time  leader  is  a  must 
for  the  GP  pharmacist,  and  the  NFSE 
Ltd  has  already  proved  what  can  be 
done — given  the  clarity  of  purpose, 
constant  endeavour  and  a  strong  unified 
backing. 

John  Davies,  MPS  Secretary, 
Taunton  Branch  NFSE  Ltd 

We  are  sure  that  Xrayser  (who  is,  of 
course,  an  independent  proprietor 
pharmacist)  will  be  prepared  to  turn  his 
notional  £5  into  cash  at  the  appropriate 
time — that  is,  when  there  are  enough 
backers  to  persuade  PSNC  to  relinquish 
some  of  its  power  to  such  a  negotiator. 
The  Editor  will  pass  any  unpublished 
comments  from  readers  on  to  PSNC  for 
attention  (but  no  more  cheques  please!) 
— Editor. 


Bath  volumes 

There  is  an  old  adage  about  "lies, 
damned  lies  and  statistics"  and  whilst 
1  do  not  wish,  in  any  way,  to  accuse 
anyone  of  dishonesty,  I  do  feel  that  the 
claim  by  Imperial  Leather  bathing  foam 
to  brand  leadership  in  liquid  bath 
additives  (Trade  News,  C&D  February 
25)  could  be  misleading. 

Brand  share  information  could  be  of 
value  to  chemists  in  determining  which 
products  to  stock  and  display.  However, 
such  information  is  most  valuable  when 
related  to  long  term  performance  rather 
than  to  an  atypical  seasonal  fluctuation. 
In  this  context,  we  would  point  out 
first,  that  on  any  independent  measure 
volume  sales  of  Radox  herbal  bath  in 
December  were  higher  than  for  Imperial 
Leather.  Secondly,  taking  the  Novem- 
ber/December bi-monthly  period,  Radox 
herbal  bath  sales  were  one-third  higher 
than  Imperial  Leather.  The  third  point 
is  that  during  the  inevitable  drop  off  in 
sales  during  the  post-Christmas  period 
last  year,  Radox  herbal  bath  held  about 
80  per  cent  of  its  Christmas  level  whilst 
Imperial  Leather  in  fact  dropped  to 
about  30  per  cent. 

We  certainly  don't  want  to  get  in- 
volved in  a  "numbers  battle,"  but  there 
is  no  doubt  at  all  that  over  any  normal 
period,  Radox  herbal  bath  outsells  any 
other  generally  available  liquid  bath 
additive  in  both  sterling  and  volume 
terms. 

Richard  Simpson 

Nicholas  Laboratories  Ltd 
Slough,  Berks 


WEVE 
GOT 
LOTS 
OF 

THEM. 

Cepton  has  a  real  rash 
of  advertising  spots  cropping 
up  everywhere  in  the  popular 
magazines. 

Which  means  Cepton 
will  be  in  demand  for  zottmg 
spots.  So  make  sure  you're 
well -stocked  with  Cepton 
Gel,  Cepton  Lotion  and 
Cepton  Facial  Scrub. 

Because  there's  no  way 
they're  not  going 
to  spot  the 
Cepton  ads. 


Cepton  zots  Spots. 


Care  Laboratories  Limited. 

A  subsidiary  of  Imperial  Chemical  Industries  Limited. 
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COUNTERPOINTS 


Tickle  to  go 
national 

Bristol-Myers  are  launching  Tickle 
nationally  (£0.95,  introductory  price 
£0.69)  following  a  successful  test  launch 
in  the  Border  television  area.  There  are 
four  variants  in  pink  floral,  blue  floral, 
green  herbal  and  yellow  citrus,  and  the 
ball  applicator  is  14-in  wide,  twice  the 
size  of  the  average  roll-on.  The  com- 
pany says  that  within  a  couple  of  months 
the  product  reached  number  two  in  the 
roll-on  sector  in  the  Border  television 
area.  Bristol-Myers  are  spending  £}- 
million  in  support  of  the  national  launch 
including  a  campaign  worth  over 
£400,000  from  mid-April  with  bursts 
throughout  the  summer.  There  will  be 
consumer  competitions  and  a  range  of 
display  material  available.  Bristol-Myers 
Co  Ltd,  Stamford  House,  Station  Road, 
Langley,  Bucks  SL3  6EB. 


Relaunch  of  Alberto  range 


Alberto  Culver  are  relaunching  their 
Alberto  Balsam  range.  The  formulation 
of  the  products  has  been  changed  and 
the  packaging  redesigned  to  give  more 
shelf  impact  and  consumer  appeal.  The 
labelling  on  the  shampoo  now  places 
more  emphasis  on  its  conditioning 
benefits. 

A  200ml  size  of  the  conditioner  re- 
places the  220ml,  with  a  price  reduction 
from  £0.98  to  £0.89.  A  50ml  trial  size 
(£0.19)  has  also  been  introduced.  Mr 
Paul  Newland,  marketing  manager  for 
Alberto  Culver,  says  "The  UK  hair 
care  market  has  seen  a  distinct  change 
in  emphasis  since  Alberto  Balsam  was 
first  launched  in  1972.  Since  then,  not 
only  has  the  conditioner  market  ex- 
panded  but   it   has  become  younger." 


He  said  they  had  been  careful  not  to 
alienate  established  users  and  have  re- 
tained the  original  colour  coding  for 
variant  types. 

The  relaunch  is  to  be  supported  with 
promotional  activity  such  as  "extra 
free"  packs  of  shampoo  and  conditioner 
for  a  limited  period.  There  are  extra 
discount  terms  to  the  trade  and  a  tele- 
vision campaign  with  a  budget  of 
£400,000  beginning  in  April.  Alberto- 
Culver  Co,  Houndsmill  Industrial  Estate, 
Telford  Road,  Basingstoke,  Hants. 

Mavala  campaign 

A  new  advertising  campaign  for  Mavala 
is  running  until  May.  A  £25,000  tele- 
vision campaign  in  the  Midlands  con- 
tinues until  March  26  and  national  Press 
advertising  is  appearing  in  Good  House- 
keeping, Cosmopolitan,  Over  21,  Annabel 
and  Woman  and  Home.  Mavala  Labora- 
tories Ltd,  139a  New  Bond  Street, 
London  W1Y  9FB. 

Ambre  Solaire 
sponsor  tennis 

For  the  first  time  ever,  Ambre  Solaire 
are  sponsoring  a  sports  event.  The  Ambre 
Solaire  Nations  Cup,  a  tennis  tourna- 
ment, will  take  place  at  the  Rochusclub, 
Dusseldorf,  May  8-15.  Teams  from  eight 
countries  may  compete  for  the  $60,000 
first  prize.  The  Cup  is  scheduled  to  run 
for  at  least  three  years  and  with  a  total 
of  $200,000  in  prize  money,  it  is  claimed 
one  of  the  four  richest  tournaments  in 
Europe.  L'oreal  {Golden  Ltd),  18  Bruton 
Street,  London  W1A  1BX. 


Philips  latest 
pistol  hairdryer 

Philips  Electrical  Appliances  are  launch- 
ing a  new  light-weight  hair  dryer  as  part 
of  a  major  bid  to  increase  their  share 
of  the  fast  growing  pistol  drier  market. 
They  are  also  reducing  the  price  of 
their  existing  model  by  30  per  cent. 

The  new  model,  HP  4119  (trade  £5.30), 
has  two  heat  settings — 270w  and  550w — 
and  air  inlets  on  both  sides  of  the  drier 
which  the  company  says  improves  air- 
flow for  speedier  drying  and  reduces  the 
chance  of  hair  being  sucked  into  the 
appliance.  It  has  a  nozzle  attachment  to 
concentrate  heat  where  required  and  will 
be  available  for  sale  in  April.  The  exist- 
ing HP  4118  has  a  new  trade  price  of 
£4.63.  Marketing  manager,  Dick  Pack- 
ham,  made  this  announcement  to  mark 
the  company's  debut  in  the  mass  hair- 
care  market  and  said  that  it  offered  a 
"major  opportunity  for  Philips  to  achieve 
their  15  per  cent  brand  share  objective". 
Philips  Electrical  Ltd,  City  House,  420 
London  Road,  Croydon,  CR8  3QR. 
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Max  Factor's  new 
fragrance  range 

•  Max  Factor  have  added  a  fragrance 
range  to  their  Maxi  products.  Just  Call 
Me  Maxi  is  described  as  "unforgettable" 
and  "outrageous".  The  company  says 
that  it  has  been  developed  with  a  young 
woman  in  mind,  someone  who  is  pro- 
vocative, self-assured,  an  optimist,  with 
outspoken  and  controversial  views.  The 
top  note  of  the  fragrance  is  described 
as  a  combination  of  fruity  tones  and  light 
green  notes  while  "vibrant  florals"  are 
used  for  the  middle  notes.  The  impor- 
tant bottom  note  is  achieved  by  com- 
bining flowery  notes  and  woody 
aromatics  and  the  whole  feeling  is 
amplified  giving  a  positive  and  long  last- 
ing fragrance.  The  range  includes  an 
amplified  Cologne  (50ml  £2.95),  ampli- 
fied Cologne  sprays  (27g  £1.95,  50g 
£3.25,  lOOg  £4.65)  and  perfumed  talc 
(£0.85).  Just  Call  Me  Maxi  will  be  avail- 
able for  sale  from  June  1.  Max  Factor 
Ltd,  16  Old  Bond  Street,  London 
W1A  3  AH. 

French  beauty 
treatment 

French  of  London  have  introduced  a 
new  beauty  treatment  to  help  restore 
moisture  and  elasticity  to  the  delicate 
skin  area  around  the  eyes.  The  treat- 
ment combines  the  use  of  a  warm  beauty 
mask  and  a  collagen  protein  skin  control 
cream.  The  cream  is  dotted  around  the 
eyes  and  the  warmed  mask  tied  on,  the 
user  is  then  advised  to  relax  for  ten  to 
fifteen  minutes  permitting  the  combina- 
tion of  the  cream  and  the  warmth  to 
penetrate,  moisturise,  tone  and  firm  the 
skin.  The  mask  can  also  be  used  to 
refresh  tired  eyes  if  it  is  chilled  instead 
of  warmed.  The  mask  and  cream  (£7.25, 
the  cream  separately  £4.90)  will  be  avail- 
able for  sale  from  May  1.  French  & 
Scott,  Ltd,  717  North  Circular  Road, 
London  NW2  7 AL. 

Pears  cleanser  in 
women's  magazines 

Elida  Gibbs  Ltd  are  planning  to  spend 
nearly  £100,000  on  advertising  Pears 
Cleansing  Care,  starting  mid-March.  The 
campaign  includes  50  full-page  insertions 
in  17  women's  magazines,  such  as 
Woman,  Cosmopolitan,  Over  21,  Jackie 
and  My  Weekly.  The  theme  will  repeat 
the  launch  advertising  of  "a  day  in  the 
life  of  a  busy  model."  The  product  now 
claims  a  9%  volume  share  of  the  face 
cleanser  market.  Elida  Gibbs  Ltd, 
PO  Box  1DY,  Port  man  Square,  London 
W1A  1DY. 
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Braun  launch  two 
new  shavers 

Braun  UK  have  introduced  two  new 
shavers,  bringing  their  range  up  to  seven 
models.  The  Braun  intercity  (£29.95)  is 
a  rechargeable  shaver  which  features 
the  Braun  micron  foil  technology,  a 
long  hair  trimmer  and  a  dust  repellant, 
easy  to  hold  finish.  The  intercity  comes 
complete  with  a  charging  unit  that 
adapts  automatically  to  different  volt- 
ages and  also  serves  as  a  sturdy  case 
with  integrated  protection  cap,  cleaning 
brush  and  wall  bracket. 

The  second  shaver  being  launched  is 
the  Braun  compact  (£13.95) — a  mains 
shaver  featuring  Braun  design  and  tech- 
nology and  expected  to  appeal  to  the 
younger  market.  The  shaver  comes  com- 
plete with  a  long  hair  trimmer,  dual 
voltage,  coil  cord  and  carrying  case. 
Joy  West,  marketing  manager  of  Braun 
UK  comments  "With  these  two  new 
products,  Braun  can  offer  a  fully  com- 
prehensive range  of  mains,  rechargable 
and  battery  shavers  across  a  wide  price 
spectrum."  Braun  Electric  (UK)  Ltd, 
Dolphin  Estate,  Windmill  Road,  Sun- 
bury-on-Thames,  Middx. 

Spur  guide 

Spur  have  published  a  guide  to  the  Readi- 
clip  shopfittings  in  the  form  of  an 
exploded  diagram  illustrating  28  com- 
ponents. Permutations  for  the  double 
sided  gondola  and  single  sided  wall  unit 
are  tabulated.  Readiclip  is  available  with 
white  enamel  or  galvanised  shelves, 
divided  trays,  chrome  binning,  per- 
forated or  plain  back  panels,  pegboard, 
and  lighting.  The  guide  is  available  on 
request.  Spur  Systems  International  Ltd. 
Otterspool  Way,  Watford,  Herts 

Clense  for  sunglasses 

Contactic  Sales  Ltd  have  been  appointed 
UK  distributors  for  Clense.  They  are 
launching  Clense  for  sunglasses  contain- 
ing an  aerosol  cleaner  and  cleaning 
cloth  presented  in  a  blister  pack  (£0.68). 


Because  of  the  special  cloth  the  com- 
pany says  it  is  particularly  suitable  for 
sunglasses  as  well  as  spectacles  and  all 
fine  optics.  Contactic  Sales  Ltd,  Beeches 
Road,  Farnham  Common,  Bucks. 

Revlon's  eyes 

An  eyeshadow  which  appears  to  change 
colour  under  the  influence  of  light  has 
been  introduced  by  Revlon.  Great 
lustre  eye  gloss  (£1.25)  is  a  smooth 
cream  applied  with  an  automatic 
sponge-tipped  applicator.  Available  in 
six  shades —  iceblue,  silver  plum,  sugar 
brown,  snow  lime,  snow  frost  and  silver 
blue  lustres — this  eyeshadow  can  be 
both  colour  and  highlight.  Revlon  Inter- 
national Corporation,  86  Brook  Street, 
London  W1Y  2BA. 

More  bubble  baths 

Andre  Philippe  are  introducing  two  new 
bubble  baths  to  their  range.  The  Pearly 
King  and  Queen  each  contain  200cc  of 
bubble  bath  (£0.62)  and  are  packed  in 
dozens.  The  company  anticipates  that 
production  will  begin  in  April  or  May. 
Andre  Philippe  Ltd,  71  Gowan  Avenue, 
Fulham,  London  SW6  6RJ. 

Bic  razor  offer 

Bic  are  offering  consumers  one  free  lOp 
ball-point  pen  with  every  pack  of  three 
razors  bought.  Available  from  March 
through  normal  ordering  channels,  this 
offer  will  be  maintained  as  long  as  stocks 
last.  The  company  warns  therefore  that 
it  is  a  matter  of  "first  come,  first  served". 
Trade  discounts  are  available.  Biro  Bic 
Ltd,  Whitby  Avenue,  Park  Royal, 
London  NW10  7SG. 
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Winter- time 
is"P.E."time! 


When  boys  and  girls  come  out  to  play  -  in  all 
weathers  -  it's  time  to  stock  the  proper  kit. 
Time  for  'Phenergan'*  elixir,  complete  junior 
"survival  pack",  paediatric  remedy  par 
excellence ! 

With  its  broad  range  of  actions,  versatile 
"P.E."  can  be  a  real  help  in  so  many 

in  youngsters'  seasonal 
respiratory  conditions: 

•  dries  streaming  eyes  and  nose 

•  eases  "sneeziness" 

•  makes  breathing  "comfier" 

•  promotes  calm  and  sleep 


children's  winter  complaints,  both  seasonal 
and  everyday. 

That's  why,  right  now,  doctors  are  prescribing 
it,  mothers  buying  it  -  and  pharmacists  wisely 
re-ordering  it.  Now's  the  time  to  profit 
from  especially  high  demand  -  and  stocks 
to  match. 

in  many  other,  year-round 
ailments  of  little  ones: 

•  relieves  itching 

•  controls  nausea  and  vomiting 

•  allays  irritability  and  restlessness  e.g.  in 
crying,  "teething"  infants 


-it's  child's  play  when  THENERGAN'elixir 

gets  to  work . . . 


'Phenergan'  elixir  promethazine  hydrochloride  PL  0012/5025 

...»•.. 


supplied  in  bottles  of  1  25  ml 


*trade  mark 


»J  May&Baker 


A  member  of 
the  Rhdne-Poulenc 
Group  of  Companies 


#P    further  information  is  available  from  May  &  Baker  Ltd 
Dagenham  Essex  RM10  7XS 


MA  6344 
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Philips  offer  £5 
for  old  shavers 

Philips  are  giving  away  five  pound  notes 
for  old  electric  shavers — not  just  for 
Philishave,  but  for  any  brand,  of  any 
vintage.  And  Philips  do  not  mind  if  the 
shavers  no  longer  work.  During  the  seven 
week  promotion  beginning  March  13, 
consumers  can  trade-in  any  old  electric 
shaver  and  claim  a  £5  reduction  on  the 
price  of  a  new  three-headed  Philishave. 
Window-stickers,  tent  cards  and  A-4 
posters  explaining  the  scheme  are  avail- 
able. Retailers  will  be  able  to  reclaim 
their  £5  when  next  ordering  three- 
headed  Philishave,  provided  the  traded- 
in  shavers  are  returned  with  the  order. 
Suppliers  will  reclaim  the  £5  rebate  in 
similar  way.  Between  March  13  and 
April  29,  an  average  of  five  advertise- 
ments per  publication  will  appear  in  the 
Sun,  Daily  Mirror,  Daily  Mail  and  Daily 
Express.  The  promotion  is  timed  to 
coincide  with  a  national  television  com- 
mercial. Philips  Electric  Ltd,  City  House, 
420  London  Road,  Croydon,  Surrey. 

Pergonal  supplies 

From  March  1  Serono  Laboratories 
(UK)  Ltd  assumed  responsibility  for 
marketing  their  product  Pergonal, 
previously  sold  in  the  UK  by  Searle. 
Serono  will  continue  to  offer  the  four 
free  hormone  assays  with  each  Pergonal 
treatment  course  and  special  request 
forms  for  this  service  will  be  enclosed 
with  all  orders.  Pergonal  is  licensed  for 
hospital  use  only  and  all  orders  should 
now  be  directed  to  Serono  at  the  address 
below  (from  March  1  hospital  price 
£45.50  for  10  ampoules  plus  10 
ampoules  of  sodium  chloride  injection). 
Serono  Laboratories  (UK)  Ltd,  Besse- 
mer Road,  Welwyn  Garden  City,  Herts. 

S&N  sole  agents 

Following  the  recent  acquisition  of 
Watson-Marlow  Ltd  by  Smith  & 
Nephew  Associated  Companies,  Smith  & 
Nephew  Pharmaceuticals  Ltd  will  be 
acting  as  sole  agents  for  Watson-Marlow 
Ltd  sales  to  hospitals  in  the  UK. 
Inquiries  and  orders  should  now  be 
directed  to  Mr  A.  J.  Graham,  sales 
manager  (biomedical).  Smith  &  Nephew 
Pharmaceuticals  Ltd,  PO  Box  7, 
Bessemer  Road,  Welwyn  Garden  City, 
Herts.  AL7  1HF. 

More  Vatmen 

Decimo,  makers  of  Vatman  calculators, 
have  introduced  a  new  range  of  six 
liquid  crystal  ultra  slim  pocket  calcula- 
tors in  wallets  (expected  prices  from 
£14.95).  They  are:  Long  Life  5000 
liquid  crystal  version  of  the  green  display 
digitron;  MScl  scientific  wallet  calcula- 
tor; Super  Long  Life  5200  with  extra 
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semi-scientific  features  and  three  decimal 
selections;  Dinky,  with  automatic  shut 
off  after  one  minute  and  a  memory  that 
retains  its  content  for  up  to  a  year  even 
when  switched  off;  Goldfinger  with  ex- 
clusive MU/MD  key  (profit  on  return); 
Goldfinger  World  Traveller  also  includes 
time,  date,  day,  am/pm,  easy-set  alarm, 
stop  watch  and  lap  time  facilities. 
Decimo  Ltd,  Park  House,  Chobham 
Street,  Luton,  Beds. 

Headhog  brushes 


G.  B.  Kent  have  introduced  the  Headhog 
to  their  range  of  brushes.  It  is  manufac- 
tured with  plastic  quills  set  on  a  rubber 
cushion  and  has  been  designed  with 
permed  hair  styles  in  mind,  being  ideal, 
says  the  company,  for  thick,  tangled,  wet 
hair.  Headhogs  (£1.31)  are  packaged  in 
bright  green  boxes  with  see-through 
front  and  sides.  Counter  units  feature  a 
caricature  of  "the  friendly  Headhog'" 
trade  mark  and  are  offered  free  of 
charge  on  request.  They  are  compactly 
made  to  hold  12  brushes.  G.  B.  Kent  & 
Sons  Ltd.  24  Old  Bond  Street,  London. 

Olbas  oil  boom  leads 
to  difficulties 

The  demand  for  Olbas  oil,  following  its 
regional  launch  in  Scotland  and  northern 
England  has  been  so  exceptional  that 
keeping  up  with  distribution  is  proving 
difficult,  according  to  the  suppliers. 
Should  chemists  find  Olbas  oil  difficult 
to  obtain  quickly  from  wholesalers,  they 
are  advised  to  contact  the  national  dis- 
tributors, Ernest  Jackson  &  Co  Ltd, 
Crediton,  Devon. 

Futuro  comforters 

Futuro  thermolastic  comforters  use  re- 
tained body  warmth  plus  gentle  com- 
pression as  an  aid  for  stiff  and  aching 
joints.  The  range  comprises  a  single 
elbow,  knee  or  ankle  comforter  (£4.40) 


and  a  pair  of  hand  comforters  (£8.45). 
Introductory  bonuses  are  available. 
Silver  peak,  438  Rayners  Lane,  Pinner, 
Middlesex. 

SMA  increase 
market  share 

SMA  products  had  44.6  per  cent  by 
volume  of  the  total  infant  feed  market 
in  the  United  Kingdom  in  the  last 
quarter  of  1977,  say  Wyeth  Laboratories. 
They  also  say  that  SMA  gold  cap  has 
increased  its  share  as  market  leader  to 
33.3  per  cent.  Wyeth  Laboratories, 
Huntercombe  Lane  South,  Taplow, 
Maidenhead,  Berks. 

Showrax  exhibition 
for  chemists  only 

The  northern  regional  office  of  Showrax 
is  mounting  an  exhibition  in  Bradford 
exclusively  for  chemists.  Display  and 
shopfitting  equipment  for  photographic, 
cosmetics,  toiletries,  hair  care,  medicines 
and  paper  products  will  be  shown,  with 
examples  of  specialised  dispensary  units 
and  a  selection  of  electronic  cash  register 
systems.  Special  discounts  will  be  avail- 
able at  the  exhibition  which  will  be  held 
at  Novotel,  Bradford,  on  March  13  from 
6.30  pm;  March  14,  9  am  to  10  pm; 
March  15,  9  am  to  5  pm.  Showrax 
northern  regional  office,  unit  25,  Worsley 
North  Industrial  Estate,  Devonshire 
Road,  Worsley,  Manchester. 

Inco  pants  size 
range  increased 

Sizes  1  to  5  of  Robinson's  Inco  pants 
have  been  discontinued  and  a  new  size 
range,  0  to  7  introduced.  Trade  prices 
for  these  are:  size  0,  £0.62;  1,  £0.63; 
2,  £0.67;  3,  £0.72;  4,  £0.75;  5,  £0.81; 
6.  £0.88  and  7,  £0.97.  Sizes  0,  1  and  2 
are  zero  rated  for  VAT.  Robinsons  of 
Chesterfield,  Wheat  Bridge  Mills, 
Chesterfield. 

Aminosol  to  end 

The  marketing  of  all  packs  of 
Aminosol-fructose-ethanol  and  Aminosol 
glucose  intravenous  solutions  will  be 
discontinued  from  April  1.  Orders  will 
then  only  be  received  until  stocks  are 
exhausted.  Kabivitrum  Ltd,  Bilton 
House,  Uxbridgc  Road,  London. 

Op-site  spray 
now  on  FP10s 

Op-site  spray,  the  quick  drying,  water- 
proof covering  from  Smith  &  Nephew 
Ltd,  can  now  be  prescribed  on  an  FP10 
(120g  aerosol,  £1.26  trade).  Smith  & 
Nephew  Ltd,  Bessemer  Road,  Welwyn 
Garden  City,  Herts. 
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Free  Tabu  spray 

The  Tabu  loz  eau  de  toilette  spray  is 
being  offered  free  to  consumers  with 
any  one  purchase  of  either  Tabu  hand 
and  body  lotion  (£2.30)  or  de  luxe  foam 
bath  (£2.55). 

The  special  offer  counter  display 
holds  six  bottles  of  foam  bath  and  six 
hand  and  body  lotions  plus  12  bottles 
of    the   eau    de    toilette   spray.  Dana 


expect  to  repeat  the  success  of  last 
year's  similar  offer  for  Tabu  2oz  spray 
Cologne.  This  year  the  number  of  offers 
available  have  been  restricted.  Dana 
Perfumes  Ltd,  7  Conduit  Street,  Lon- 
don W1R  9TG. 

Bonus  offer 

Fennings  Pharmaceuticals,  Hurst  Road, 
Horsham,  Sussex.  Children's  cooling 
powders  20  size.  14  for  13  during  March. 


PRESCRIPTION  SPECIALITIES 


Diuretic  solution 
specially  for  children 

Hoechst  Pharmaceuticals  Ltd  have  pro- 
duced what  they  claim  is  the  first  pro- 
prietary diuretic  preparation  specially 
formulated  for  children.  Lasix  paediatric 
liquid  contains,  when  reconstituted,  fru- 
semide  lmg  per  ml  and  may  also  be  used 
in  elderly  patients. 

Lasix  paediatric  liquid 

Manufacturers  Hoechst  Pharmaceuticals 
Ltd.  Salisbury  Road,  Hounslow,  Middx. 
Description  A  granulate  which  on  recon- 
stitution  with  142ml  of  water  produces  a 
solution  containing  frusemide  lmg  per  ml 
in  150ml. 

Indications  Treatment  of  oedema  in 
children.  Also  for  elderly  patients  and 
patients  unable  to  take  solid  oral  dose 
forms  of  Lasix. 

Dosage  Children  1  to  3mg  per  kg  body- 
weight. 

Contraindications,  etc.  As  for  other  Lasix 
preparations.  Lasix  paediatric  liquid  con- 
tains sorbitol  and  may  cause  flatulence, 
abdominal  distension  or  diarrhoea  if 
given  in  large  doses  to  adults. 
Storage  Cool  dry  place  protected  from 
light.  After  reconstitution  may  be  kept 
for  up  to  30  days  if  stored  in  a  refrige- 
rator at  5°. 

Dispensing  diluent  Only  to  be  recon- 
stituted   with    142ml    distilled  water. 
Alternative  concentrations  cannot  be  ob- 
tained by  under  or  over  dilution.  The  use 
of  sterile  distilled  water  is  recommended 
when  product  intended  for  neonates. 
Packs  150ml  (£0.88  trade) 
Supply  restrictions  Prescription  only 
Issued  March,  1978 


Propain  tablets 

Distributor:      Farillon      Ltd,  Bryant 
Avenue,  Romford,  Essex. 
Description:  Yellow,  scored  tablets  con- 
taining   paracetamol    400mg,  codeine 
phosphate       lOmg,  diphenhydramine 
hydrochloride  5mg,  caffeine  50mg. 
Indications:    Analgesic    for  headache, 
migraine,  muscular  and  nerve  pain. 
Contraindications:   Liver  or  renal  im- 
pairment. 

Dosage:  Adults  and  children  over  12— 


1  or  2  tablets  every  four  hours  up  to 
maximum  of  10  tablets  in  24  hours. 
Precautions:  May  cause  drowsiness  and 
effects  of  alcohol  and  other  sedatives 
may  be  potentiated.  Effects  of  over- 
dosage are  mainly  those  of  paracetamol. 
Packs:  12  and  100  tablets  (£0.50  and  £4 
trade). 

Supply  restrictions:  Pharmacy  only. 
Issued:  March,  1978. 

Non-steroidal 
eye  ointment 

Geigy  Pharmaceuticals  have  introduced 
an  eye  ointment  which  combines  the 
anti-inflammatory  effects  of  oxyphen- 
butazone  and  the  antibiotic  effects  of 
chloramphenicol.  Unlike  corticosteroids 
oxyphenbutazone  does  not  encourage 
the  spread  of  viral  or  bacterial  infec- 
tion nor  affect  intraocular  pressure  or 
lens  metabolism. 

Tanderil  Chloramphenicol 

Manufacturers:  Geigy  Pharmaceuticals, 
Hurdsfield  Industrial  Estate,  Maccles- 
field, Ches. 

Description:  White  to  yellowish-white 
soft  ointment  containing  10  per  cent 
oxyphenbutazone  and  10  per  cent 
chloramphenicol. 

Indications:  Blepharitis,  conjunctivitis, 
episcleritis,  keratitis;  inflammation  of 
eye  following  trauma  and  prophylaxis  of 
secondary  bacterial  infection.  Herpes 
simplex  is  not  a  contraindication  but 
because  of  its  serious  nature  patients 
should  be  under  close  medical  super- 
vision. 

Contraindications:  Previous  local  or 
systemic  sensitivity  to  pyrazole  com- 
pounds; sensitivity  to  chloramphenicol. 
Method  of  use:  Apply  to  inner  surface 
of  lower  lid  of  affected  eye  two  to  five 
times  daily. 

Side  effects:  Intolerance  may  develop 
after  continued  use  resulting  in  oedema 
of  eyelid,  watery  eye  and  redness  of 
conjunctiva. 

Storage:  In  cool  place.  Use  within  one 

month  of  opening. 

Packs:  5g  tubes  (£0.88  trade). 

Supply  restrictions:  Prescription  only. 

Issued:  March,  1978. 


Numark  promotions 

The  main  lines  on  promotion  from 
Numark  from  March  13  to  March  25 
include  Kotex  Soft  'n  Sure  sizes  1  and  2, 
Imperial  Leather  soap,  Andrex  toilet 
tissue,  Paddi  Pads,  Harmony  hair  colour, 
Radox  herbal  bath  and  Silvikrin  hair- 
spray.  The  supplementary  lines  include 
Ultrabrite,  Kotex  New  Freedom,  Elida 
Cream  Silk  conditioner,  Nucross  glucose 
and  Silvikrin  shampoo.  Enos  and  KY 
jelly  are  optional  extras. 

The  promotion  will  be  featured  in  the 
Daily  Mirror  and  the  Sun,  as  well  as  the 
Glasgow  Daily  Record,  Edinburgh 
Evening  News,  Dundee  Evening  Tele- 
graph, Aberdeen  Press  &  Journal  and  the 
Bradford  Telegraph  &  Argus. 

H.  B.  Dorling  Ltd  will  promote  the 
following  lines  from  March  1  to  31; 
Lilia  towels,  Badedas,  Radox  salts, 
Soft  &  Gentle  antiperspirant,  Style 
perms,  Atrixo  and  Vaseline  Intensive 
Care  shampoo.  ICML,  51  Boreham  Road, 
Warminster,  Wilts. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West; 
So — South;  NE — North-east;  A — Anglia;  U — Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Anadin:  All  except  U,  E 

Askit  powders:  Sc 

Harmony  hairspray:  All  areas 

Hard  as  Nails:  Ln,  Lc,  Sc,  A,  U,  We,  G 

Head  &  Shoulders:  Sc,  U,  G 

Lemsip:  All  except  E 

Marigold  housegloves:  Sc,  WW,  U,  G 

Mavala:  M 

Nice  'n  Easy:  All  areas 

Seven  Seas  cherry  flavoured  cod  liver 

oil:  M 

SR:  All  areas 

Unichem  (see  News);  all  except  U,  E,  CI 
Vitarich:  Lc 
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NATURAL  DARK  BROWN  120 


CJAIROL 

flce'n 


♦  Britain's  brand  leader  in  hair 
colourants  is  back  on  national 
television  in  1978  with  a  bigger 
budget  than  ever  before. 

♦  In  1977,  our  heavyweight  TV 
campaign  increased  Nice  'n 
Easy  unit  sales  by  over  30%!" 

♦  Nice  'n  Easy  is  already 
outselling  all  major  competitive 
permanent  hair  colourant 
brands.* 

♦  Nice  'n  Easy's  consumer 
message  is  "Colours  that 
smile  in  your  hairf  Looks  like 
Nice  'n  Easy  smiles  in  your 
till,  too! 


'Source:  Clairol  estimates  based  on  1977 
T.CP.Idata. 


CIAIROL 

World  professionals  in  hair  care. 

CLAIROL  AND  NICE'N  EASY  ARE  REGISTERED  TRADE  MARKS  AUTHORISED  USER  MM  Bristol-Myers  BRISTOL-MYERS  COMPANY  LIMITED.  LANGLEY.  BUCKS 


New 
eye  shadows 
from  Mary  Quant 


The  elegance  of  Quant,  the  quality  of  Polaroid  Put  the  two  together 
and  you  create  a  range  of  sunglasses  with  a  style  all  their  own.  Five  designs 
by  Mary  in  twelve  variations,  all  feature  Polaroids  famous  7-layer  lens  and 
Marys  personal  touch,  her  'daisy.1  A  chic  black  velvet  carrying  case  comes 


Polaroid  '  is  a  registered  trademark  ol Polaroid  Corporation,  Cambridge,  Mass,  US  A  Polaroid  (UK.)  Limited,  Ashley  Road,  St  Albans,  Herts  ALl  5PR  Copyright  Polaroid  Corporation  1978. 
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free  with  every  pair  and  to  reflect  the  fashion  mood  of  this  unique  collection, 
there's  a  dazzling  showcard  and  sleek  silver-finished  counter  merchandiser 
complete  with  mirror.  For  more  details  of  this  and  a  special  introductory 
offer,  ring  your  local  Polaroid  distributor  or  Anna  Crosti  at  St  Albans  59191. 

The  Mary  Quant  Sunglass  Collection  from 

Polaroid 
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The  right  lines 
The  right  quantities 
The  right  prices 


-A  STOCK  CONTROL  SYSTEM  THAT  MAKES  BUSINESS  SENSE. 


Control  your  stock  properly  and  you 
will  lay  a  solid  foundation  for  efficient 
profit- conscious  retailing. 


Vestric  Vantage  Automatic  Stock 
Control  is  a  computer-based  system  which 
answers  the  important  questions  for  you 
—when  to  order  and  how  much  to  order. 


We  place  at  your  disposal  one  of  the 
largest  ICL  computer  installations  in 
Europe  to  help  you  satisfy  the  needs  of 
your  customers  for  both  ethicals  and 
O.T.C.s. 


Automatic  Stock  Control  regulates 
stock  holding,  increases  stock  turn  and 
releases  capital  tied  up  in  wasteful  over- 
stocking. 


Vantage  members  also  benefit  from 
a  Tape-Ordering  System  which  is  free 
of  charge  and  is  more  convenient  than 
conventional  ordering  methods. 

In  short,  Automatic  Stock  Control 
makes  sure  you  stock  just  the  lines  your 
customers  want,  at  the  times  they  want 
them,  and  at  prices  to  attract  them. 

And  you  cannot  run  a  business  better 
than  that. 


Stock-checking  is  simple  —  a  tick  or  a 
dash  in  the  special  Stock  Review  Book. 


Tape-ordering  —  just  dictate  your  order 
into  the  cassette  recorder  provided  and 
hand  the  cassette  to  your  Vestric  delivery 
driver. 


Telephone  sales  staff  also  are  available 
to  help  you  with  your  order. 


If  you  would  like  to  know  more 
about  the  Vantage  Programme,  please 
contact  your  local  Vestric  branch 
manager  or  chemist  representative. 


is  a  trade  mark  of  Vestric  Limited 


MANAGEMENT  SYSTEMS  FOR  THE 
PROFESSIONAL  RETAILER 
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OPEN  SHOP 

A  choice  of  two  evils 

From  the  proprietor  of  two  pharmacies  in  the  London  area. 


This  week  I  had  the  annual  visit  from 
my  accountant  to  discuss  the  year's 
trading  figures.  His  usual  technique  is 
to  say  what  excellent  figures  they  are, 
then  point  out  just  how  everything  has 
gone  up  since  last  year — wages,  heating, 
telephone,  etc — and  then  to  say  in  an 
almost  apologetic  manner:  "You  won't 
mind  if  I  put  my  fees  up  so  many  per 
cent  will  you?"  Naturally  I  agree,  and 
after  once  more  congratulating  me  on 
my  figures  (which  incidentally  invariably 
disappoint  me),  the  ritual  is  over  for 
another  year. 

This  year,  however,  he  dropped  a 
bombshell.  "I  must  strongly  advise  you 
to  sell  one  of  your  shops,"  he  said. 
Now,  having  taken  just  over  ten  years 
to  borrow  and  pay  back  the  capital  on 
first  one  shop  and  then  the  other,  to 
have  to  break  up  something  I  have  taken 
all  these  years  to  build  up  seems,  at  first 
sight  to  border  on  lunacy. 

Why  do  I  have  two  shops?  My  first 
shop  is  comparatively  small  and  although 


it  provides  a  reasonable  living,  it  only 
does  so  because  I  am  there  for  the 
whole  week.  Under  no  circumstances 
could  it  support  a  second  pharmacist.  I 
had  the  idea  that  if  I  were  to  get  a 
second  shop,  I  might  be  able  to  afford 
a  "spare"  pharmacist  shared  between 
the  two.  So  I  borrowed  sufficient  money 
to  open  a  second  shop,  and  have  just 
finished  paying  that  off.  I  ought  now 
to  be  able  to  take  life  more  easily  and 
with  my  extra  pharmacist  start  to  enjoy 
some  of  the  leisure  I  feel  is  owed  to  me 
through  ten  years  of  hard  work.  And 
now  my  accountant  says,  sell  one  of  my 
shops.  So,  what  went  wrong? 

I  have  been  hit  by  the  twin  evils  of 
our  age — taxation  and  inflation.  The 
unkind  aspect  of  personal  taxation  for 
a  self-employed  man  is  that  he  is  taxed 
not  on  the  money  he  has  earned  but 
the  profits  he  has  theoretically  made. 
This  is  made  up  of  money  that  is,  the 
money  taken  out  of  the  business  as 
drawings  together  with  any  increase  in 


the  bank  balance  (or,  more  likely, 
decrease  in  the  overdraft).  There  are, 
however,  two  other  sources  of  "profit" 
for  taxation  purposes:  a  rise  in  stock 
value  and  an  increase  in  the  money 
people  owe  me,  which  as  I  have  no 
account  customers  is  the  money  the 
government  owe  me  on  the  NHS.  The 
sharp  rise  in  the  cost  of  drugs  has  meant 
greater  stock  levels  in  the  dispensary, 
together  with  a  bigger  NHS  debt,  on 
which  I  must  pay  income  tax.  True, 
the  increases  are  to  some  extent  can- 
celled out  by  the  increase  in  monies  I 
owe  to  my  suppliers,  but  because  firms 
are  now  putting  on  pressure  to  reduce 
credit  periods,  this  only  partly  alleviates 
the  problem. 

The  final  straw 

This  would  be  just  tolerable  if  it 
were  not  for  the  sharply  increasing  level 
of  taxation  above  £10,000.  To  have  to 
find,  say,  £5,000  for  extra  stock  in  two 
shops  is  bad  enough.  To  have  to  pay 
over  £3,000  in  tax  in  addition  is  the 
final  straw! 

So  one  shop  will  have  to  go.  But 
which  one?  The  shop  I  manage  per- 
sonally is  doing  well  under  my  personal 
direction.  The  shop  I  left  to  someone 
else  has  lost  ground  to  my  competitors. 
I  can  sell  the  good  one  easily,  but  I 
doubt  if  I  can  the  poorer  one.  As 
Arthur  Askey  used  to  say,  "What  would 
you  do,  chums?" 


Year  of  the  promotional  rat  race 


Describing  the  promotions  of  1977,  M.S. 
Surveys  and  Promotional  Services  Ltd, 
have  called  it  "the  year  of  the  rat  race". 
The  description  opens  the  company's 
annual  report,  Promotion  77  (£25).  The 
facts  and  figures  compressed  into  the 
numerous  tables  have  been  gathered 
from  the  monthly  Merchandising  and 
Promotional  Intelligence   (£96  a  year). 

The  "scores"  for  the  year  for  the 
chemist  group  of  products  were  tabulated 
previously  (C&D,  February  18)  with  the 
main  emphasis  placed  on  those  promo- 
tions in  which  all  chemist  outlets  could 
participate. 

More  tailoreds' 

The  most  remarkable  promotional 
phenomenon  of  last  year  was  the  promo- 
tion which  was  not  available  to  all  out- 
lets, chemist  or  others,  ie  the  "tailored" 
promotion  which  arises  from  special 
arrangements  made  between  the  manu- 
facturers and  specific  supermarkets  or 
voluntary  (symbol)  groups.  These  blos- 
somed following  Tesco's  dropping  of 
Green  Shield  stamps  in  June.  As  a  result, 
the  second  half  of  the  year  saw  the 
competing  supermarket  organisations 
fighting  back  with  fury  while  as  the  year 
drew  to  a  close,  the  symbol  groups  came 
in  with  defending  campaigns  of  their 
own.  The  drug  stores  were  axing  the 
prices  of  toiletries  and  cosmetics  and 
beginning  seriously  to  worry  even  the 


supermarkets,  in  health  and  beauty 
product  areas. 

Promotion  77  makes  no  particular 
reference  to  the  drug  store  boom  but  in 
a  section  dealing  with  those  product  cate- 
gories in  which  price-off  promotions 
particularly  proliferated,  four  are  cited 
with  relevance  to  chemists :  petfoods, 
household  soaps,  toiletries  and  cos- 
metics. The  reviewers  level  their  re- 
peated and  heaviest  disapproval  against 
price-off  promotions,  partly  because  price 
cutting  is  an  easy  technique  and  shop- 
pers have  come  to  regard  them  as 
permanent  features  of  buying  expedi- 
tions, and  partly  because  that  important 
sector  of  the  promotional  industry  which 
supplies  articles  for  consumer  competi- 
tion prizes  and  "special  offers"  can  get 
nothing  out  of  a  straight  cut  in  price. 

On  the  basis  of  "open-to-all"  promo- 
tions down  the  full  range  of  the  22 
measured  product  categories,  M.S. 
Surveys'  provisional  estimate  was  of  a  12 
per  cent  drop  in  activity  compared  with 
1976.  But,  according  to  Promotion  77 
which  takes  the  tailoreds  into  account, 
there  was  an  increase  of  activity 
amounting  to  19  per  cent. 

Throughout  the  review  the  compilers 
come  back  to  the  "rat  race"  condemna- 
tion of  price  cutting  promotions.  These, 
however,  are  what  please  the  customers, 
who  are  not  in  the  least  bothered  about 
the  effect  on  profit  margins.  The  fact 


that  it  also  drove  some  retailers  to  the 
wall  and  put  many  manufacturers  into 
dangerous  positions  is  also  of  little 
importance  to  the  housewife  struggling 
to  maintain  her  family's  living  standards 
against  the  effects  of  an  official 
"squeeze". 

M.S.  Surveys  think  there  is  a  good 
chance  of  a  change  in  1978  but  insist  that 
it  is  only  a  chance  and  that  only  three 
things  are  "certain"  that  more  disposable 
money  will  be  created  by  the  Govern- 
ment through  budget  ploys;  that  price 
promotions  will  continue  apace  and  that 
some  manufacturers  and  store  groups 
are  going  to  have  to  consider  the 
"profitability"  of  their  involvement  in 
the  present  price  war  "rat  race". 

Mood  of  optimism 

Promotion  77  ends  in  a  "mood  of 
realistic  optimism",  saying,  "more  con- 
sumer money  will  be  around  to  be 
chased.  Some  lessons  will  have  learned 
from  1977  which,  hopefully,  will  be  put 
to  better  effect  in  1978.  Media  rates  will 
be  up,  probably  by  20  per  cent  in  real 
terms,  which  will  present  mixed  fortunes 
and  opportunities  for  sales  promotional 
activity. 

"Overall,  however  we  would  expect  to 
see  promotions  up  by  a  similar  amount, 
with  perhaps  more  and  varied  use  made 
of  techniques  as  an  alternative  or  supple- 
ment to  straight  price  promotions". 
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Is  your  D&P 
exposed? 

In  both  national  and  local  papers,  local  radio  and  regularly  on 
television  across  the  country,  for  instance?  Or  with  a  whole  spectrum 
of  eye-catching  P.O.S.  material  provided  absolutely  free? 

If  not  you  could  be  losing  sales. 
Photographic  developing  and  printing 

is  currently  one  of  the  fastest 
■        expanding  markets  in  the 

country,  and  all  indications  are 
jr.*  /  -  ,     that  this  trend  will  continue,  indeed  accelerate,  in 
lfy,;>°     the  near  future. 

No  company  spotlights  this  dramatic  advance 
better  than  Tudor  Processing.  Here  at  Tudor  we 
pride  ourselves  that  millions  of  customers  already 
regard  our  name  as  synonymous  with 
high  quality  photography. 

We  have  long  known  that  looking 
after  our  dealers'  interests  by  providing 
both  an  efficient  and  personal  service 
is  the  key  to  our  success. 
We  think  this  service  is  something  to 
shout  about.  So  we  do.  Our  advertising  policy 
is  geared  to  provide  support  all  the  way,  in  every  way,  from  TV.  to  P.O.S. 
Tudor  efficiency  is  unrivalled 
We  can  boast  a  computerised  technology  and  capacity  second  to 
none  in  Europe  -  our  processors  are  at  work  around  the  clock.  Backed 
by  our  Transport  division,  with  a  fleet  of  over  50  vans,  we  can  ensure 
clockwork  collection  and  delivery  to  all  our  dealers  in  England  and  Wales. 
The  Tudor  'personal  touch'  is  there  all  along  the  line 
Liason  personnel  in  each  department  are  responsive  to  our  dealers' 
every  need,  and  regular  calls  are  paid  by  our  representatives.  Individual 
inspection  of  every  print  and  our  wide  range  of  personalised  services, 
including  Post-A-Photo,  Date-A-Photo  and  Canvas  Prints  are  all 
examples  of  the  Tudor 'personal  touch'.  And  the  /ra>  album  given  with 
every  set  of  prints  from  Tudorcolor  film  is  another  big  plus  for  your  customers. 

You  will  be  impressed  by  the  way  we  do  everything  at  Tudor.  So  why  not  make  your 
way  the  Tudor  way  in  1978. 

To  receive  full  information  on  Tudor 
services  simply  complete  the  coupon  below 
and  send  to  John  Halliwell,  Marketing 
Manager. 


Tudor 

PHOTOGRAPHIC  GROUP  LTD. 

30-32  Oxgate  Lane  Factory  Estate 
London  NW2  7HU  Telephone  01  -450  8066 


I  [Please  send  me  full  information  on  Tudor  Services 
* — *  and  Wholesale  lines 

Please  arrange  for  your  representative  to  call. 


Name  

Position  

Company. 
Address  


CD#I 
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Ektra  32  -  capable  of 
excellent  results 


Kodak  Tele-Ektra  Model  32,  110-format, 
camera.  Made  in  the  UK  and  distributed 
by  Kodak  Ltd,  Kodak  House,  Station 
Road,  Hemel  Hempstead,  Herts  HP1  1JU. 

The  model  tested  comes  from  the  new 
series  of  four  Ektra  110-format  cameras, 
of  which  the  others  are  the  Ektra  12,  the 
Ektra  22  and  the  more  sophisticated 
model  52  with  automatic  exposure- 
control  (C&D  February  18,  p240).  The 
last-named  three  are  manufactured  by 
Kodak  AG  in  Western  Germany. 

There  have  been  a  number  of  design 
changes  of  which  it  is  probable  that  the 
most  important  is  the  provision  of  a 
fold-out  handle  that  also  serves  as  a 
camera-cover  when  not  in  use.  This, 
coupled  with  a  very  smooth  release 
and  some  higher  shutter-speeds  should 
materially  help  to  reduce  the  number  of 
unsharp  pictures  due  to  camera-shake. 
Of  course,  the  higher-speed  films  also 
contribute  to  improved  performance. 

The  main  casing,  body  and  fold-over 
handle  are  of  matt-black  plastic  with  a 
satin-finish  metallic  trim  to  the  front  and 
top  panels.  On  the  top  panel  the  circular 
recessed  release-button  is  on  the  view- 
finder  axis,  with  the  "weather"  slider 
(bearing  sun  and  cloud  symbols)  between 
it  and  the  front  panel.  The  change-over 
slider  from  the  "normal"  lens  to  the 
"tele"  lens  (the  latter  having  two  click 
positions  for  distance  and  close-up)  is 
next  in  line,  situated  over  the  slightly 
off-centre  lens  recess.  Lastly,  there  is  the 
socket  for  the  super-10  Flipflash  or 
Topflash  assembly. 

The  rear  panel  has  the  usual  "window" 
to  show  the  type  of  film  cassette  in  the 
camera  and  incorporated  in  it  is  another 
small  slider  which  is  a  very  positive  lock 
for  the  hinged  panel  that  gives  access  to 
the  cassette  recess.  The  viewfinder  eye- 


piece is  at  the  extreme  right.  On  the 
underside  there  is  only  the  single-stroke 
film  advance  slide  which  is  also  quite 
positive  in  action  and  which,  as  usual, 
also  sets  the  vane-type  shutter.  The 
shutter  is  in  front  of  the  normal  lens 
and  behind  the  tele-lens  assembly.  The 
lens  opening  is  glazed  to  protect  the 
camera's  optics. 

There  is  really  little  more  to  say  about 
the  camera  itself  as  it  is  so  neat  and 
tidy.  It  also  performs  remarkably  well. 
The  usual  practical  tests  were  carried 
out,  both  indoors  (using  the  Flipflash 
unit)  and  outdoors  in  winter  sunlight. 
In  order  to  secure  maximum  perfor- 
mance the  camera  was  mounted  on  a 
firm  support  but  otherwise  it  was  used 
as  a  simple  snapshot  camera. 

Verichrome  Pan  VP1 10-12  was  the 
negative  material,  processed  in  a  straight- 
forward manner  in  Acutol  for  the 
recommended  time.  In  this  instance, 
rather  bigger  enlargements  than  usual 
were  made — 7  x  5ins — representing 
approximately  a  10|x  magnification.  At 
this  enlargement  the  graininess  structure 
becomes  visible  but  not  sufficiently  so  to 
detract  from  the  final  result. 

Test  target 

Vandals  having  removed  our  street 
name-plate  "target",  a  brick  wall  was 
used  instead:  sections  cut  from  the  centre 
of  enlargements  from  negatives  made 
with  the  normal  and  with  the  tele-lens 
are  reproduced  full  size.  In  the  originals 
the  texture  of  the  brickwork  is  clearly 
shown.  Other  pictures  of  bare  wintry 
tree  branches  display  a  great  deal  of  very 
fine  detail. 

There  can  be  little  doubt  that,  properly 
handled  and  with  appropriately  good  pro- 
cessing, this  little  camera  is  capable  of 


Brickwork  from  4ft  with  normal  lens  (top) 
and  tele-lens 

producing  excellent  results.  We  have, 
however,  one  criticism  which  is  believed 
to  be  valid  and  that  relates  to  the 
"instructions".  The  usual  neat  little 
booklet  has  been  replaced  by  what  can 
only  be  described  as  a  broadsheet — it 
measures  20iins  x  lO^ins  when  unfolded! 
(It  also  provides  a  display  for  the  inside 
of  the  lid  of  the  presentation  pack  when 
this  is  opened  for  showing  in  a  dealer's 
window.)  50  per  cent  of  one  side  of  the 
sheet  is  advertising  matter.  Due  to  the 
fact  that  there  are  seven  language  ver- 
sions on  it  (and  we  must,  of  course, 
always  be  aware  of  export  possibilities) 
Concluded  on  p321 
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Topf  lash  •  Magicube  •  PFC4 -AG3B  ■  PF1B 

The  flash  range  with  the  world-famous  name. 


Simply  years  ahead 


PHILIPS 
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Ektra  test 


Above:  flash  exposures  using  normal  and  tele-lenses 


Concluded  from  p319 
the  print  is  very  small  indeed  although 
the  line  diagrams  are  quite  clear.  One 
has  visions  of  a  new  and  inexperienced 
camera  owner  trying  to  refresh  his  or 
her  memory  of  the  operation  of  the 
camera  on  a  breezy  beach — and  using  a 
very  large  sheet  of  paper  to  do  so! 

The  presentation  pack  is  up  to  the 
usual  Kodak  standard,  fully  identified  on 
the  top  and  three  sides.  The  base  section 
has  a  deep-blue  sprayed-flock  moulded- 
plastic  inner  in  which  are  nested  the 
camera  itself — splayed  out — a  super-10 
Flipflash,  a  carton  of  the  new  Kodacolor 
400  fast  negative  film  for  prints  (CGI  10- 
12)  and  the  metal  wrist-sling  coiled  round 
a  separate  small  insert  lying  in  the  hinged 
cover  of  the  camera.  Altogether,  a  most 
attractive  display. 


KODAK  EKTRA  32  camera 
110-format 

Country  of  origin:  Great  Britain. 
Distributor:  Kodak  Ltd,  Kodak  House, 
Station    Road,    Hemel  Hempstead, 
Herts  HP1  1JU. 

Lenses:  Two  separate  f/11:  "Normal" 
fixed-focus  22  mm  focal-length; 
"Tele",  two-position  for  close-ups  and 
distance,  37  mm. 

Shutter:  Three-speeds.  l/40th  second 
automatically  set  when  a  flash  array 
or  the  Kodalux  model  3  is  inserted; 
1/ 125th  and  1 /250th  second  set  by  the 
combination  of  film  speed  and  expo- 
sure-control slider.  The  camera  also 
senses  the  two  different  film  speed 
ranges  as  the  cartridges  are  notched 
for  ASA  64-125  and  ASA  200-400 
ratings. 

Features:  Simplicity  with  sophistica- 
tion internally. 

Accessories:  Metal  wrist-sling  in  pack. 
Dimensions:  5|  x  2  x  H  ins. 
Weight:  5  oz. 
Guide  price:  £32.61. 
Availability:  May  1978. 


Further  growth  predicted 


1977  was  another  buoyant  year  for  the 
photographic  market — and  a  particularly 
satisfying  year  for  Napcolour.  They 
estimate  the  growth  at  21  per  cent  (of 
which  12  per  cent  was  real  growth) 
putting  the  total  photographic  market 
at  over  £300  million.  The  increase  in 
camera  ownership  has  played  its  part  in 
the  market  expansion  and  there  is  a 
marked  swing  from  126  cameras  to  110 
and  35mm  resulting  in  higher  numbers 
of  prints  being  produced.  Napcolour 
expect  this  trend  to  accelerate  in  1978 
as  the  new  400  ASA  films  gain  popu- 
larity and  people  move  on  to  the  24- 
exposure  film. 

Hal  Briscoe,  Napcolour's  director  of 
sales,  reports  that  the  average  Napcolour 
dealer  increased  D&P  turnover  well  in 
excess  of  the  market  growth — and  an 
analysis  of  their  accounts  shows  that 
chemists  were  no  exception. 

Napcolour  attribute  their  success 
record  to  a  policy  of  providing  a  high 
quality  and  reliable  service  available 
from  local  purpose-built  laboratories. 
But  beyond  this  must  be  the  marketing 
support  that  is  given  to  dealers.  Just 


prior  to  last  season  Napcolour  launched 
the  "Photo  Service"  concept.  The  idea 
was  to  provide  a  descriptive  banner 
under  which  all  Napcolour  dealers  could 
trade  without  losing  their  own  identity 
and  at  the  same  time  giving  amateur 
photographers  a  means  of  recognising 
outlets  so  they  could  confidently  expect 
to  receive  the  best  in  quality  and  ser- 
vice. The  concept  consisted  mainly  of 
superior  display  material  in  vacuum- 
formed  plastic  and  stove-enamelled 
aluminium  which  suited  chemists  par- 
ticularly well  since  the  displays  do  not 
take  up  valuable  selling  space.  Most 
dealers  claim  a  30  per  cent  increase  of 
turnover  due   to   Photo  Service  alone. 

Napcolour  then  launched  new  gift 
ideas — photo  coasters,  master  prints  on 
canvas,  jig  photos  and  silkline — all 
under  the  Photo  Service  banner.  Hal 
Briscoe  promises  even  more  from  Photo 
Service  in  1978.  "Apart  from  the  launch 
of  'Snip-snap'  cards  we  have  other 
products  planned  for  introduction  this 
year.  Our  plans,  plus  the  upturn  in  the 
country's  economy,  should  ensure  a 
bumper  year  for  Napcolour  dealers." 


Exposure  for  Fuji  films 


Fuji  films  have  shown  "spectacular" 
sales  growth  in  the  UK,  the  British  dis- 
tributors claim.  And  chemists  are  offered 
an  opportunity  to  benefit  from  the 
further  expansion  expected  to  result 
from  one  of  the  biggest  advertising  cam- 
paigns ever  undertaken  to  bring  the 
name  of  Fuji  film  "into  the  minds  of 
millions".  Wembley  Stadium  and  six 
leading  first  division  football  clubs  have 
Fuji  film  display  boards  around  the 
grounds  which  are  regularly  picked  up 
by  television  cameras  during  sports 
coverage  and  projected  into  millions  of 
homes  in  the  UK. 


The  new  Underground  terminal  at 
London  Airport  has  an  eyelevel  9ft-long 
Fuji  film  sign  greeting  all  passengers. 
Only  three  new  electric  signs  are  flash- 
ing at  Piccadilly  Circus — and  the  middle 
56ft  sign  is  Fuji,  whilst  the  Birmingham 
Bull  Ring  will  see  a  200ft  sign  bring 
the  Fuji  film  logo  into  the  daily  lives 
of  millions  more.  In  addition,  an  inter- 
national advertising  campaign  has  been 
launched  featuring  Yul  Brynner  on  media 
advertising  and  all  POS  material. 
Fujimex  (a  division  of  Hanimex  UK 
Ltd),  Faraday  Road,  Dorcan,  Swindon, 
Wilts  SN3  5HW. 
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Follow  up  to  a  good  year 
for  Polaroid  cameras 

Like  the  curate's  egg,  1977  was  "good  in  parts"  for  photographic  sales.  In  the 
following  report,  Polaroid's  Nigel  Mcnaught,  publicity  manager,  looks  back  to  see 
how  the  "success"  can  be  repeated  and  the  less-than-successful  turned  into  lessons 
for  the  forthcoming  season.  He  draws  on  both  total  company  experience  and  the 
reactions  of  individual  chemists. 


Having  occasion  to  look  back  at  their 
Christmas  business,  many  chemists  with 
a  photographic  trade  may  be  wondering 
what  hit  them,  for  results  are  showing 
that  demand  for  Polaroid  instant  pic- 
ture cameras  was  at  an  unprecedentedly 
high  level.  Reports  from  both  retail 
outlets  and  wholesalers  show  sales  far 
higher  than  some  of  the  most  optimistic 
estimates.  The  1000,  the  world's  simplest 
camera,  with  enormous  consumer  appeal, 
and  the  new  low  price  Instant  10  using 
the  lowest  price  instant  colour  film 
enjoyed  nationwide  demand. 

Slow  start 

However,  the  start  of  the  Christmas 
season  was  in  some  ways  difficult  for  the 
photographic  trade.  In  many  areas  a 
disappointing  summer  had  left  retailers 
with  stocks  of  Polaroid  Colour  Swinger 
cameras,  and  the  Christmas  spree  was 
late  in  arriving.  But  nationwide  adver- 
tising soon  changed  that.  As  Ian  Crimp, 
Vestric's  photographic  products  manager, 
remarked:  "The  television  campaign  on 
Model  1000  and  Instant  10  certainly  got 
the  product  moving — the  most  impressive 
television  campaign  I  have  seen".  And 
this  was  echoed  by  Norwich  chemist, 
James  Cook,  who  reported  "...  the 
best  Christmas  on  record  for  camera  and 
film  sales". 

The  consumer  demand  during  Decem- 
ber moved  the  new  products  and  gave 
retailers  the  opportunity  to  promote  their 
Colour  Swingers,  either  with  attractive 
pricing  or  by  taking  advantage  of  the 
"Free  Timex  watch"  promotion.  In 
Basildon,  George  Hoare  of  Godfrey's, 
reported:  "The  introduction  of  the  1000 
was  the  best  thing  Polaroid  could  have 
done  to  boost  the  instant  picture 
market",  helping  him  to  sell  Colour 
Swingers,-  Instant  10's  and  the  Model 
1000. 

Demonstrations  sell 

Part  of  George  Hoare's  success  however 
was  due  to  another,  sometimes  over- 
looked, but  very  valuable  activity — 
demonstration.  On  the  Saturday  before 
Christmas  a  girl  from  Polaroid's 
customer  service  department  visited 
Godfrey's  and  demonstrated  Polaroid 
cameras  to  almost  everyone  who  came 
in.  The  interest  was  enormous,  and  the 
sales  followed.  Customers  were  im- 
pressed by  the  ease  of  use  of  the  1000 
and  the  quality  of  the  pictures.  The 


remarkable  fact  here  was  that  the  girl 
was  not  a  "professional"  demonstrator. 
She  had  product  knowledge  of  course, 
but  the  conclusion  has  to  be  that  with 
the  world's  simplest  camera,  demonstra- 
tions sell. 

With  a  nationwide  advertising  cam- 
paign it  is  of  course  essential  for 
retailers  to  identify  themselves  as 
stockists  of  the  products  promoted.  There 
are  two  basic  ways  to  do  that — local 
advertising  and  window  displays.  For  a 
smaller  outlet,  the  use  of  window  display 
material  can  be  vital  in  telling  the 
customer  what  is  offered,  and  what  pro- 
motion is  being  run.  Tie  this  in  with  the 
national  advertising. 

An  eye  to  1978 

But  Christmas  1977  is  just  a  part  of 
history  now — albeit  a  highly  profitable 
part,  so  where  does  all  that  activity  lead? 
Of  course  all  those  cameras  are  going 


to  be  using  much  more  film,  SX-70  film, 
Type  88  film— and  twinpacks.  The 
recently  announced  promotional  dis- 
counts on  Polaroid  films  and  flash  will 
give  retailers  even  more  profit  oppor- 
tunities just  as  the  50p  coupon  promo- 
tion did  last  year.  Not  to  be  forgotten 
are  those  accessory  possibilities  such  as 
albums  and  cases  which  can  so  enhance 
a  retailer's  profits. 

Will  demand  for  Polaroid  cameras  this 
year  be  as  high?  During  the  next  few 
weeks  stockists  will  be  reading  and 
learning  from  representatives  about 
programmes  and  campaigns  which  will 
ensure  that  Polaroid  remain  the  photo- 
graphic leaders.  1978  will  see  a  nation- 
wide advertising  campaign  with  a  com- 
pletely new  slant.  Model  1000  will  be 
advertised  in  a  unique  fashion  with 
back-up  Press  advertising  and  displays 
using  the  same  theme.  The  Christmas 
success  of  Instant  10  as  the  lowest  price 
instant  camera  with  the  lowest  price 
instant  colour  film  will  be  continued 
during  the  spring /summer  period  with 
major  national  advertising. 

There's  a  lot  going  to  happen  in  the 
photographic  market  in  the  near  future. 
The  lion's  share  of  that  activity  will  go 
to  promoting  instant  photography,  the 
real  growth  area  of  the  market,  and  the 
area  where  Polaroid,  as  the  inventors, 
are  also  the  innovators. 


Cash  for  that  dead  stock 


Every  retail  pharmacist  must  have  made 
a  bad  buying  decision  at  some  time  or 
other  and  found  himself  left  with 
shelves  cluttered  with  deteriorating  stock 
and — perhaps  even  more  important — 
capital  tied  up  which  should  be  working 
for  the  business.  Clearly  it  is  a  mistake 
to  let  such  a  situation  carry  on  for 
long,  but  the  usual  remedy  of  the  sale 
may  not  always  be  effective  if  the  stock 
was  "wrong"  for  the  particular  business 
in  the  first  place.  With  photographic 
stock  there  is  another  option,  however. 

Howard  Strowman  operates  what  he 
believes  to  be  a  unique  service  by  taking 
these  over-stocks  off  the  retailer's  hands 
for  cash.  A  chemist  who  has  experi- 
mented and  failed  with  enlargers  or 
projectors,  or  with  chemicals  and  papers, 
for  example,  may  turn  these  items  back 
into  cash  that  can  be  put  to  productive 
use.  Equally,  a  chemist  may  find  himself 
the  victim  of  unwise  enthusiasm  in  res- 
pect of  camera  deals  which  are  over- 
taken by  the  next  "new"  model  before 
they  can  be  moved,  or  film  packages 
which  forecast  a  summer  that  never 
happened.  All  these  indiscretions  Mr 
Strowman's  Photographic  Secondhand 
Trading  Co  Ltd  (PST),  PO  Box  9, 
Teddington,   Middlesex  TW1 1   8BA,  is 


prepared  to  quote  for — as  well  as  cal- 
culators and  watches,  items  on  which 
some  chemists  may  have  found  them- 
selves less  competitive  than  they  ex- 
pected. There  is  no  minimum  quantity, 
except  that  dictated  by  common  sense 
(no  £5-worth  of  assorted  accessories  or 
odd  bottles  of  lifeless  developer,  for 
example). 

PST  also  offer  a  buying  service  in 
respect  of  second-hand  cameras,  the 
only  stipulation  here  being  that  they 
must  be  in  working  order.  This  may 
enable  a  chemist  to  enter  the  part- 
exchange  market — or  even  to  encourage 
photo  trade  generally  by  offering  to  pur- 
chase cameras  for  cash.  PST  will  quote 
on  any  worthwhile  second-hand  parcel 
and  provide  cash-by-return  following 
receipt  of  the  goods. 

Clearly  disposing  of  stock  for  resale 
will  not  give  the  margin  the  chemist  had 
planned,  but  even  a  paper  loss  must  be 
seen  against  a  background  of  released 
capital  and  easing  of  cash  flow  problems. 
And  when  it  is  a  question  of  closing 
down  the  business,  the  specialist  dealer 
is  likely  to  quote  a  better  price  than  the 
general  jobber  for  his  section  of  the  stock 
— because  he  knows  exactly  where  to 
dispose  of  it  and  its  value. 
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ARE  HERE! 


Napcolour  launch  yet  another  super  idea  for 
expanding  the  D  &  P  market  and  increasing 
your  profits-  Snip-Snap"  greetings  cards. 

"Snip-Snap"  cards  are  the  new,  fun  way  to 
send  prints  to  friends  and  relatives.  Each  card 
is  carefully  designed  to  convey  just  the  right 
touch  of  humour.  Your  customer  simply  adds 
the  print.  The  initial  range  of  6  cards  covers 
virtually  all  occasions  and  will  be  continually 
revised.  As  an  exciting  introductory  offer,  your 
customers  will  get  a  "Snip-Snap"  card  FREE 
with  every  colour  film  developed  and  printed 
by  Napcolour  before  the  26th  May. 

"Snip-Snap"  cards  follow  the  success  of 
Photo-Table  Mats,  Photo-Coasters,  Jig- Photos 
and  Canvas  prints  launched  last  year  under 
the  "Photo  Service"  banner. 


The  "Snip-Snap"  launch  is  supported  by 
colourful  display  material  and  a 
merchandising  unit  is  supplied  free  to 
Napcolour  Dealers. 


Napcolour's  high  quality  and  fast,  reliable  service,  backed  by 
a  lively  and  continuous  promotional  programme,  helps 
Dealers  to  consistently  increase  D  &  P  turnover  in  excess 
of  market  growth. 

Superbly  equipped  Laboratories  are  strategically 
placed  to  give  you  the  very  best  in  personal  service. 


SEND 
NOW  FOR 
FULL  DETAILS 


Name. 


Address. 


To:  Hai  Briscoe,  Director  of  Sales, 
Napcolour  Limited,  76  Lower  Bridge  Street, 
Chester  Telephone:  0244  46261 
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ITT  make  good 
progress 

Probably  no  company  has  made  such  a 
great  impact  in  so  short  a  time  as  ITT 
according  to  Mr  Peter  Clayton,  director 
of  ITT's  consumer  speciality  division. 
They  first  came  onto  the  British  popular 
photographic  scene  in  the  summer  of 
1976  with  their  mini-X  Magicubes,  and 
within  a  short  time  obtained  a  "substan- 
tial share"  of  the  market.  Since  then  they 
have  added  more  products  and  secured 
wide  distribution. 

Mr  Clayton  believes  the  chemist  has  a 
great  future  with  ITT  due  in  the  main 
to  the  fact  that  ITT  photo  products  are 
distributed  to  the  trade  by  Ashe  Labora- 
tories (themselves  a  member  of  the  ITT 
group)  so  that  purchases  may  be  com- 
bined with  regular  purchases  of  Ashe 
products  in  order  to  qualify  for  pricing 
discounts  (including  Maws  babycare, 
Bisks,  Vitapoint,  Amplex  and  Sucron). 

ITT  now  have  a  full  line  of  chemical 
flash,  including  flip  flash  and  flash  bar 
and  a  pocket  camera  with  integrated 
electronic  flash — the  IC  401.  Soon  they 
will  be  launching  a  new  camera  which 


ITT's  new  flash  gun 

tells  the  user  when  there  is  insufficient 
light,  warning  him  or  her  to  switch  on 
the  electronic  flash.  This  new  camera, 
with  electronic  shutter,  will  either  use 
currently  available  film  or  the  new  ASA 
400. 

Launching  next  week  is  ITT's  new 
electronic  flash  gun  for  the  Kodak 
EK-2.  This  new  gun,  which  cuts  the  cost 
of  instant  photography  by  eliminating 
the  need  for  disposable  flash,  will  be 
backed  with  point  of  sale  material.  ITT 
Photo  Sales,  139a  New  Bond  Street, 
London  W1X  9FB. 


Tudor  Processing 
back  on  TV 

Tudor  will  be  using  television  to  promote 
their  photographic  services  again  this 
year,  following  the  success  of  previous 
campaigns.  This  will  be  backed  by  a 
campaign  on  local  radio  and  in  the 
national  and  regional  Press.  And  again 
Tudor  dealers — of  whom  chemists  form 
a  substantial  part — will  have  the  oppor- 
tunity to  have  his  name  and  address 
featured  in  the  advertisements.  Qualify- 
ing orders  for  inclusion  in  The  Sun 
advertising  just  before  Easter  must  be 
placed  by  March  10. 

A  full  range  of  free  point-of-sale 
materia]  is  available  to  help  each  indivi- 
dual chemist  achieve  maximum  response 
from  the  campaign — and  a  20-strong 
sales  force  will  help  with  display. 

Tudor  are  also  promising  "a  new 
exciting  concept"  which  they  are  con- 
fident will  help  the  trade  "not  only  to 
maintain  their  share  of  the  photographic 
market,  but  to  increase  substantially 
their  interest  in  both  the  short  and  long 
term."  Tudor  Photographic  Group  Ltd, 
30  Oxgate  Lane  Industrial  Estate, 
London  NW2  7HU. 


NOW!  A  LOT 
BUSINESS  TO 


Kodak  'Ektra' 
cameras 

Great  new  cameras  with  great  new 
features  for  better,  sharper  pictures. 
Backed  by  nationwide  advertising 
on  T.V.  and  in  the  press.  Lots  of 
colourful  display  material  for 
your  windows, too.* 

*A  full  range  of  display  material  available  from  your  local  wholesaler. 

Kodak 'Ektra' cameras  ...with  handles 


TodakandEktra; 
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Have 
yourself 
a  spring 
clean 


Spring  cleaning  is  easy  anytime  of  the  year.  One  short  discreet 
phone  call  is  all  that  is  necessary  to  clear  your  surplus  photo 
stock  and  release  your  precious  capital  fast. 

We  will  purchase  any  new,  discontinued  or  secondhand 
photographic  equipment  for  instant  cash,  and  where  necessary 
arrange  collection  anywhere  in  the  UK. 

Spring  cleaning  can  be  a  pleasure  when  it  clears  problem 
stock  from  the  shelves  and  sets  the  cash  flowing  again. 

Call  Howard  Strowman  anytime  on  Aircall  834  0612  callsign 
gold  506  or  write  in  absolute  strict  confidence  to: 
PST  Ltd.,  P.O.  Box  9,  Teddington.  Middx.  TW11  8BA 


it 


TALK  TO  PST  —  WE  CAN  HELP! 


HOW  YOUR 
PROFITS  COULD 
TAKE  A  LEAP 
IN  THE  DARK. 


The  famous  range 
of  Paterson  photo- 
graphic chemicals  is  a 
natural  way  of  increas- 
ing your  profit  potential 
without  overcrowding 
your  valuable  display 
or  storage  space. 

Paterson  can  also 
offer  a  complete  range  of 
darkroom  accessories. 

Contact  VESTRIC 
Ltd.  or  any  other 
leading  wholesaler  for 
full  details. 

You'll  find  you 


could  be  missing  a  lot 
by  missing  out  on  the 
darkroom. 

m PATERSON 


Mr 


rararr 

ftMTA 

^  OFFERS  YOU 

comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
containerand  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays.  EEC  PREFERENCE  regulations,  ATA. 
BOTB.  CAN.  ECGB.  THE,  VAT  information,  plus 
monthly  up-dating  service, 

700 pages  110  x  143  mm  £15.00 

Benn  Publications  Ltd., 

25  New  Street  Square,  London  EC4A  3J A 


4  March  1978 


Chemist  &  Druggist  325 


PHOTOGRAPHIC 


Philips'  four  seasons  theme 


The  four  seasons  of  the  year  are  to  be 
the  theme  of  Philips  ElectricaTs  new 
£20,000  flash  photographic  competition. 

Starting  this  month  is  the  spring  con- 
test, in  which  attractive  prizes  are  being 
awarded  for  the  best  flash  photos  with 
a  spring  theme  submitted  in  each  of 
four  categories — snapshooters,  serious 
amateurs,  photographic  clubs  and  pro- 
fessionals. For  winners,  runners-up  and 
third-placed  entrants  in  the  first  two 
categories  there  are  vouchers  worth  £200, 
£75  and  £50  respectively  to  be  won, 
which  may  be  exchanged  for  any  pro- 
duct in  the  wide  range  of  Philips  domes- 
tic electrical  goods.  There  are  also  nine 
merit  awards  totalling  £75. 

In  the  club  section,  there  will  be 
equivalent  prizes  of  £250,  £150  and  £100 
worth  of  the  Philips  Photomakers  range 
of  equipment,  which  includes  standard 
and  underwater  electronic  flashguns,  a 
colour  analyser  and  two  sophisticated 
darkroom  timers.  The  same  prizes  will 
be  repeated  in  each  category  in  each  of 
the  subsequent  three-month  periods  of 
the  year,  the  summer  contest  starting 
on  June  1,  autumn  on  October  1,  and 
winter  on  January  1,  1979. 


In  the  1979  finals,  further  product  and 
trophy  prizes  are  to  be  awarded  for  the 
best  overall  entries  in  each  category 
during  the  Four  Seasons.  Snapshooters 
and  amateurs  stand  to  win  product 
vouchers  worth  £1,000,  £500  and  £250 
respectively  plus  retainable  trophies. 

Philips  are  backing  the  competition 
with  an  extensive  publicity  campaign 
which  includes  national  and  consumer 
Press  advertising,  a  wide  range  of  point- 
of-sale  material,  special  sales  promotion 
schemes,  and  mail-out  to  professional 
photographers  and  camera  clubs.  And 
as  an  added  incentive  for  participating 
flash  retailers,  there  are  more  than 
£2,000  worth  of  holidays  and  Philips 
domestic  products  to  be  won  during 
each  of  the  seasons,  plus  a  voucher 
scheme  for  retailers  whose  customers 
are  amongst  the  first  100  returned 
entries  each  season. 

Four  retailers  who  create  the  best 
seasonal  window  display  based  on  a 
spring,  summer,  autumn  or  winter  theme 
will  each  win  a  seven-day  holiday  for 
two  in  Tunisia,  including  spending 
money;  and  two  runners-up  each  season 
can  earn  a  weekend  for  two  in  Amster- 


dam. Retailers  of  Philips  products  who 
have  not  already  asked  to  participate 
in  the  Four  Seasons  competition  can  do 
so  by  writing  to  Philips  Fours  Seasons 
Competition,  34  Lee  Gate,  London 
SE12  8BR. 

Vestric  distribute 
more  ranges 

Vestric,  who  claim  to  offer  the  most 
comprehensive  range  of  photographic 
and  allied  products  of  any  pharmaceu- 
tical distributor  in  the  UK.  And  during 
the  past  12  months,  they  have  added 
several  new  names  to  their  list.  Thtse 
include  Alba  Radio  and  Television, 
Commodore  Business  Machines,  GTE 
Sylvania,  Olympus  Optical  and  most 
recently  Paterson  Products. 

One  of  the  most  significant  of  these 
additions  is  the  Paterson  agency. 
Hitherto  only  a  few  Vestric  branches 
were  in  a  position  to  supply  this  range, 
but  since  January  all  140  Paterson 
products  have  been  centrally-stocked  and 
are  now  available  nationally  through  all 
branches. 

Details  from  Mr  [.  R.  H.  Crimp, 
photographic  products  manager,  Galley- 
mead  Road,  Colnbrook,  Slough. 


Keeping  you  in  the  picture ... 


PWMHU0MTMG  EVf  B  READ? 


Vestric 


DISTRIBUTORS  FOR  ALL 
LEADING  BRANDS  OF 
PHOTOGRAPHIC 
EQUIPMENT  with  a 
NATIONWIDE  SERVICE  TO 
PHOTOGRAPHIC  CHEMISTS 

Look  at  this  Vestric  van  f  u  1 1  of  famous 
names  featuring  llford,  T.O.E. 
Limited,  CBM  Digital  Watches  and 
Calculators  plus  the  Vestric  range  of 
photo-accessories  including  self- 
adhesive  albums,  screens,  gadget 
bags  and  projector  stands.  All 
available  now  from  Vestric. 

Contact  your  local  Vestric  branch  or 
the 

Photographic  Products  Manager, 


W  Vestric  Limited 

PHOTOGRAPHIC  DEPARTMENT, 
8  GALLEYMEAD  ROAD, 
COLNBROOK,  SLOUGH  SL30EU. 
Phone:028125411- 
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COMPANY  NEWS 

Nicholas  report 
improvement 

Continued  improvement  in  both  sales  and 
profits  for  the  half-year  to  December  31, 
1977,  is  announced  by  Nicholas  Inter- 
national Ltd.  Sales  achieved  a  13.3  per 
cent  increase  to  A$69.2m,  whilst  the 
operating  profit,  before  taxation, 
increased  by  14.7  per  cent  to  A$5.9m. 
After-tax  profit  attributable  to  members 
improved  by  19.1  per  cent  to  A$2.7m. 
The  taxation  charge  does  not  include 
any  credit  for  the  stock  inflation  tax 
benefit  in  Australia. 

The  board  state  that  the  current  rate 
of  improvement  in  both  sales  and  profit, 
which  is  in  line  with  objectives,  should 
be  maintained  for  the  balance  of  the 
present  financial  year. 

ICI  profit  falls 

10.5  per  cent  in  1977 

Sales  of  Imperial  Chemical  Industries 
Ltd  in  1977  amounted  to  £4, 663m,  an 
increase  of  13  per  cent  over  the  figure 
of  £4,1 35m  achieved  in  1976.  The  pre-tax 
profit  was  £483m,  against  £540m,  and 
profit  after  taxation,  grants  and  extra- 
ordinary items  was  £226m  (£245m). 

During  the  year  sales  in  the  UK 
increased  16  per  cent  from  £l,616m  to 
£l,868m,  and  sales  in  overseas  markets 
rose  11  per  cent  from  £2, 519m  to 
£2,795m.  The  FOB  value  of  exports  from 
the  UK  was  £936m,  an  increase  of 
14  per  cent. 

Sales  volume  increased  in  the  first  half 
of  the  year,  fell  away  in  the  third 
quarter  and  made  some  recovery  in  the 
fourth.  However,  an  erosion  of  profit 
margins,  which  started  in  the  third 
quarter  and  continued  for  the  rest  of 
the  year,  resulted  from  increased  costs 
which  were  not  matched  by  higher  prices. 
In  addition,  in  the  fourth  quarter  the 
profitability  of  exports  from  the  UK  was 
severely  reduced  by  the  greater  strength 
of  sterling. 

Warner-Lambert 
management  moves 

The  management  of  the  professional 
products  group  of  Warner-Lambert  (UK) 
Ltd  is  now  based  at  the  Parke,  Davis 
site  in  Pontypool,  South  Wales.  The 
marketing  director  of  the  group, 
Mr  Roger  Newton,  is  responsible  for 
marketing  in  the  UK  and  Ireland  the 
Parke,  Davis  ethical  and  veterinary 
range,  Wm  R.  Warner,  ethicals  and 
Wm.  R.  Warner  general  diagnostics. 

Mr  Alan  Walker  has  been  appointed 
general  sales  manager  for  the  UK  ethical 
and  retail  business  of  Parke,  Davis  and 
Wm  R.  Warner,  with  separate  sales 
managers  and  field  forces  for  each 
company.  Mr  Charles  McLaughlin  con- 
tinues as  sales  manager  for  Parke,  Davis 


and  Mr  Cecil  Bond  has  been  appointed 
sales  manager  for  Wm  R.  Warner 
ethicals.  The  marketing  services  man- 
ager, Mr  George  Wood,  will  be  respon- 
sible for  trade  announcements  connected 
with  the  marketing  of  products  pro- 
moted by  both  sales  forces. 

It  is  the  intention  of  the  new  company 
to  maintain  the  separate  identity  of 
Parke,  Davis  and  Wm  R.  Warner  as 
ethical  pharmaceutical  houses,  with  their 
own  product  ranges  and  field  forces. 
Rationalisation  of  the  terms  of  business 
to  retail  pharmacy  will  be  reviewed,  and 
revised  terms  are  expected  to  be  announ- 
ced later  this  year. 

Although  management  is  based  in 
South  Wales,  orders  for  Wm  R.  Warner 
products  should  continue  to  be  sent  to 
Eastleigh,  and  orders  for  Parke,  Davis 
products  to  Pontypool. 

Take-over  bid  to  be 
made  for  Dixor 

An  agreed  bid  for  Dixor  Ltd  is  to  be 
made  in  the  near  future  following  the 
acquisition  by  a  group  of  businessmen 
of  the  57.2  per  cent  stake  previously 
held  by  Matthew  Holdings.  The  group, 
which  is  headed  by  Mr  A.  D.  Stark, 
former  chief  executive  of  J.  H.  Vavas- 
seur,  paid  28p  a  share  for  their  stake. 

Publication  of  Dixor's  preliminary 
results  for  the  nine  months  to  October  1, 
1977,  is  to  be  deferred  until  the  offer  is 
made.  In  the  last  full  year  Dixor  made 
a  pre-tax  profit  of  £30,000. 

Rhone-Poulenc  to 
increase  US  holding 

Rhone-Poulenc  have  made  an  agreement 
with  Morton-Norwich  Products  Inc, 
under  which  they  will  be  permitted  to 
acquire  a  20.5  per  cent  shareholding  in 
the  Chicago-based  company.  They  al- 
ready own  a  4.8  per  cent  stake  and  are 
to  buy  a  further  800,000  shares  at  $31 
per  share.  This  will  bring  Rhone- 
Poulenc*s  holding  to  approximately  10.5 
per  cent  of  the  13,390,000  shares  out- 
standing, and  they  expect  to  make  stock 
acquisitions  up  to  the  20.5  per  cent  limit 
through  open  market  or  privately  nego- 
tiated transactions. 

Rhone-Poulenc  will  have  two  of  their 
principal  executives  on  the  Morton- 
Norwich  board.  The  two  companies  have 
agreed  to  develop  the  marketing  of 
Rhone-Poulenc  pharmaceutical  products 
in  the  USA.  Rhone-Poulenc's  existing 
activities  in  the  US  through  the  wholly 
owned  subsidiary,  Rhodia  Inc,  will  be 
largely  unaffected. 

Increased  capital 
expenditure  in  Jeyes 

Cadbury  Schweppes  Ltd  plan  capital 
investment  of  £1.4m  in  the  health  and 
chemicals  division  this  year,  of  which 
half  is  for  Jeyes  Ltd.  Speaking  during 
a  recent  visit  to  Jeyes'  factory  at 
Thetford,  Mr  Basil  Collins,  managing 


Mr  Barrie  H.  Jones,  Scholl  (UK)  Ltd 
director  of  Cadbury  Schweppes,  said  that 
so  far  the  company  had  invested  £5. 7m 
in  the  division,  including  £2. 3m  in  Jeyes. 

Marketing  expenditure  in  Jeyes  since 
1973  amounted  to  £5. 2m  out  of  a  total 
of  £6. 7m  for  the  health  and  chemicals 
division. 

Briefly 

The  sales  offices  of  Jean,  Sorelle  Ltd 
and  Potter  &  Moore  Ltd  have  been 
transferred  to  Lincoln  Road,  Werring- 
ton,  Peterborough  PE4  6LB  (telephone 
0733  71521,  telex  32377). 

The  proposed  merger  between  Dalgety 
Ltd  and  Federated  Chemical  Holdings 

Ltd  (C&D,  December  24/31,  1977,  p911) 
is  not  to  be  referred  to  the  Monopolies 
and  Mergers  Commission. 
W.  &  T.  Avery  Ltd  have  opened  a  sales 
and  service  branch  at  59A  Hipper 
Street  Chesterfield  (telephone  0246 
32815)  to  replace  the  branch  in  Salter- 
gate.  There  is  a  staff  of  five  under  the 
control  of  branch  foreman,  Mr  I. 
Townsend. 

Mr  M.  F.  Eastwood,  MPS,  has  sold  his 
pharmacies  at  113  London  Road,  North 
End,  Portsmouth  P02  0BN  and  127 
Queen  Street,  Portsmouth  POl  3HY  to 
Mr  John  Peck,  MPS,  with  effect  from 
March  1.  At  the  same  time  Mr  East- 
wood acquired  the  business  of  Mr  Cyril 
Abinett,  FPS,  at  23  Thackeray  Mall, 
Fareham,  Hampshire  P016  OPQ. 

Appointments 

Chefaro  Proprietaries  Ltd:  Iaine  Sharpe, 
formerly  product  manager  of  Copper- 
tone,  has  been  appointed  brand  manager 
for  the  Horizon  range  of  contraceptive 
sheaths  as  from  March  1. 
Scholl  (UK)  Ltd:  Mr  Barrie  H.  Jones 
has  been  appointed  national  accounts 
sales  manager.  He  joined  the  company 
in  1971  as  a  sales  representative  and 
became  field  sales  training  manager 
later  that  year. 
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BY  APPOINTMENT 
TO  HER  MAJESTY  QUEEN  ELIZABETH  II 
CHEMISTS 


BY  APPOINTMENT 
TO  H.M.  QUEEN  ELIZABETH  THE  QUEEN  MOTHER 
CHEMISTS 


NELSON'S 


Britain's  leading  specialists  in  homoeopathic 
preparations,  Nelson's  produce  a 
comprehensive  range  of  medicines, 
specialities  and  toiletries,  manufactured 
under  modern  laboratory  conditions. 
Established  in  1860,  Nelson's  have  built  up  a 
worldwide  reputation  for  technical 
excellence,  quality  and  service  which  they 
are  striving  constantly  to  enhance.  Lists  of 
Nelson's  Homoeopathic  Medicines  and 
Products  are  available  on  request. 


A.  NELSON  &  CO.  LTD. 


Laboratories  and  Accounts 
215-223  Coldharbour  Lane 
London  SW9 
Tel:01-274  3237 


Registered  Office 
73  Duke  Street 
Grosvenor  Square 
London  W1M  6BY 


Telex  268312  HAHNEMANELSON 
Cables  HOMOEOPATH  LONDON  Wl 


Over  61  million  people  every  month 
will  see  the 


in  1978 


•  Tor, 


NICQBREVH 

ANTI-SMOKING  CAPSULES 


Stock  up  now  and  Reap  the  Benefit 

In  1978  NICOBREVIN  will  be  advertised  regularly  in  20  National 
Sunday,  Daily,  Weekly  and  Monthly  publications.  Many  people  want 
to  give  up  smoking,  and  NICOBREVIN  makes  it  easier  tor  them — 
complete  course  —  does  not  affect  sense  of  taste.  With  this  new 
advertising  campaign,  you  must  benefit.  Make  sure  your  stocks  are 
there,  don't  miss  a  single  sale.  Ask  your  wholesaler  NOW.  Showcards 
and  display  packs  available,  and  NICOBREVIN  gives  you  a  good 
profit  margin. 

Ask  your  wholesaler  for  supplies,  or  write  to  sole  distributors 


MILLER.  13  GOLDEN  SQUARE,  LONDON  W.  1 .  Tel :  01  734  4246/9 


An  important  announcement  concerning 

•  NON- ERGOTAMINE 


THE  MIGRAINE  TREATMENT  PATIENTS  PREFER 


Migraleve  is  unaffected  by  the  RQM.  List 

The  amount  of  Codeine  in  the  2-tablet  dose  is  below  20  mg  and  in  weight 
and  volume  is  less  than  1.5%. 

You  may  safely  continue  to  counter-prescribe  Migraleve  now  and  after  the 
six  months'  transitional  period. 

%    According  to  figures  given  us  by  a  well-known  research  organisation,  more 
NHS  prescriptions  are  written  for  Migraleve  than  for  any  other  preparation 
against  migraine  attack. 

Further  information  from 


International  Laboratories  Ltd  Sunbury-on-Thames,  Middlesex  TW16  7HN 
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MARKET  NEWS 

Mint  oils  still  firm 

London,  March  1:  The  upward  trend 
in  peppermint  oil  prices  which  began 
two  weeks  ago  was  maintained  in  the 
past  week.  Brazilian  oil  added  a. 
further  15p  kg  in  both  positions  while 
the  Chinese  oil  which  normally  com- 
mands a  premium  over  the  Brazilian, 
was  at  a  discount  of  50p  after  moving 
up  5p  in  the  forward  position. 
Although  Chinese  spearmint  oil  for 
shipment  rose  by  only  5p  kg  inquiry 
for  spot  oil  was  persistent  and  the 
market  showed  signs  of  nervousness. 
Against  £11.50  kg  quoted  in  the 
previous  week  a  parcel  was  traded 
at  £12.35  but  afterwards  quotations 
moved  up  considerably  to  reach 
£13.05.  In  line  with  peppermint  oil, 
menthol  was  also  firmer  by  25p  kg  for 
Brazilian. 

Price  movements  in  spices  were 
limited  with  ginger  providing  the  main 
feature.  Root  from  all  sources  was 
dearer  and  the  firm  tone  is  expected 
to  be  maintained  for  some  time. 
Pepper  prices  steadied  after  the 
previous  week's  sharp  fall.  The  ban 
on  turmeric  exports  by  the  Indian 
authorities  continues. 

Dearer  among  botanicals  were 
aloes,  Peru  and  toiu  balsams, 
cascara,  cherry  bark,  hydrastis,  ipeca- 
cuanha, liquorice  root,  lobelia,  senega 
and  witchhazel  leaves.  Lower  were 
gentian  root,  henbane,  jalap,  lemon 
peel  and  tonquin  beans. 

Pharmaceutical  chemicals 

Aluminium  chloride:  Pure  50-kg  lots  £0.9813  kg. 
Ammonium  acetate:  BPC  1949  crystals  £0.7378  kg 
in  50-kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  200-kg  lots. 

Ammonium  bicarbonate:  BPC  £160.70  metric  ton, 
ex-works,  in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £1.56  kg  in  50-kg 
lots. 

Bromides:  Crystals  £  per  metric  ton.  


Ammonium 
Potassium* 
Sodium 


Under  50-kg 
1,090 
1,010 
990 


50-kg  1,000-kg 

932  874 

853  816 

839  802 


*Powder  plus  £43  kg 

Ether:  Anaesthetic:  BP  2-litre  bottle  £2.88  each; 
1-ton  lots  in  drums  from  £1.39  in  13-kg  drums  to 
£1.25  kg  in  130-kg.  Solvent,  BP  from  £940  metric 
ton  in  16-kg  drums  to  £853  in  130-kg. 
Homatropine:  Hydrobromide  £90.20  kg;  methyl- 
bromide  £102 — both  in  J-kg  lots. 
Magnesium  carbonate:  BP  per  metric  ton — heavy 
£550;  light  £430. 


Magnesium  chloride:  BP  crystals  £0.68  kg  for  50-kg 
lots. 

Magnesium  dihydrogen  phosphate:  Pure  £1.8709  kg 
in  50-kg  lots. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 
£1,190;  28  per  cent  paste  £410. 

Magnesium  oxide:  BP  per  metric  ton,  heavy  £1,350; 
light  £1,190. 

Magnesium  sulphate:   BP  £116.70-£124;   metric  ton 
commercial  £103.50-£106;   exsiccated   BP  £237.40. 
Magnesium    trisilicate:    £1    kg    (metric    ton  lots); 
£1.20  kg  (500  kg  lots). 

Crude  drugs 

Aloes:  Cape  £1,170  ton  spot;  £1,100,  cif.  Curacao 
£2,400,  cif  nominal. 

Balsams:  (kg)  Canada:  steady  at  £11  spot;  £10.75, 
cif.  Copaiba:  £2.10  spot;  no  cif.  Peru:  £6.50  spot; 
£6.20,  cif.  Tolu:  £4.80  spot. 
Buchu:  Rounds  £1.75  kg  spot;   £1.70.  cif. 
Cascara:  £1,140  metric  ton  spot;  £1,100,  cif. 
Cherry  bark:  spot  £1,170  metric  ton;  £1,150,  cif. 
Gentian:  Root  £1.33  kg  spot;  £1.30,  cif. 
Ginger:    Cochin    new   crop    £935    metric    ton.  cif. 
Jamaican  nominal.  Nigeria  split  £1,200  spot;  peeled 
£1,400  spot  nominal.  Sierra  Leone  £1,150,  cif. 
Henbane:  Niger,  £1,720  metric  ton  spot;  £1,690,  cif. 
Hydrastis:   (kg)  £10.90  spot;  £10.80,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £10.20  spot;  £10,  cif. 
Jalap:    Mexican    basis    15%    no    spot;  shipment 
£1.40  kg,  cif. 

Lemon  peel:  Unextracted  £1,050  metric  ton  spot; 
shipment  £1,000,  cif. 

Liquorice  root:  Chinese  £400  metric  ton  cif.  Russian 
£355  spot;  £345,  cif,  new  crop  (June).  Block  juice 
£147  per  100-kg  spot;  spray  dried  E1.50-E1.60  kg. 
Lobelia:  American  £1,250  metric  ton  spot;  European 
£1,200  spot;  £1,200,  cif,  Sept-Oct  shipment. 
Menthol:  (kg)  Brazilian  £8.75  spot;  £8.50,  cif. 
Chinese  £8.30  in  bond;  £7.70  afloat;  £7.60,  cif, 
shipment. 

Pepper:    (ton,    cif)    Sarawak    black    £1,275  spot; 
£1,160,   cif;  white  £1,685  spot;  £1,570,  cif. 
Seeds:    (metric   ton,    cif)    Anise:   China   star  £880 
nominal.  Caraway:  Dutch  £780.  Celery:  Indian  £500. 
Coriander:    Indian    £350.    Cumin:    Egyptian  £925, 
Turkish  £915,   Iranian  £880.   Dill:  £220.  Maw:  £470. 
Senega:  Canadian  £14.20  kg  spot;  £14,  cif. 
Tonquin  beans:  £3.70  kg  spot;  £3.55,  cif. 
Witchhazel  leaves:  Spot  £3  kg;  £2.80,  cif. 

Essential  and  expressed  oils 

Cedarwood:  Chinese  £1.35  kg  spot;  £1.40.  cif. 
Citronella:  Ceylon  £1.37  kg  spot;  £1.30,  cif;  Chinese 
£1.98  spot;  shipment  £2.25  nominal. 
Eucalyptus:  Chinese  £2.05  kg  spot;  £2,  cif. 
Peppermint:    (kg)    Arvensis — Brazilian    £4.85  spot; 
shipment  £4.80,  cif.  Chinese  £4.40  spot;  £4.30,  cif. 
Piperata,  American  Far  West  from  about  £22,  cif. 
Sandalwood:  Mysore  £55  kg  spot. 
Sassafras:    Brazilian    £2.50    kg    spot;    £2.20,  cif. 
Chinese  £3.25  spot;  no  cif. 

Spearmint:  (kg)  American  Far-West  £15.  Chinese 
spot  £13.05,  shipment  £12.10,  cif.  nominal. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 

COMING  EVENTS 

Monday,  March  6 

East  Metropolitan  Branch  and  West  Ham  Association 
of  Pharmacists,  Churchill  Room,  Wanstead  Library, 
Spratt  Hall  Road,  Wanstead  E11,  at  7.30  pm. 
Dr  C.  Lazarus,  department  of  nuclear  medicine. 
Guy's  Hospital,  on  "Radiopharmaceuticals." 
Faculty  of  History  and  Philosophy  of  Medicine  and 
Pharmacy,  Worshipful  Society  of  Apothecaries, 
Apothecaries  Hall.  Blackfriars  Lane,  London  EC4, 
at  5.30  pm.  Monckton  Copeman  lecture — Professor 
J.  Humble,  professor  of  haematology.  Westminster 
Hospital  medical  school,  on  "Westminster  Hospital 
and  the  origin  of  voluntary  teaching  hospitals." 
Plymouth  Branch,  Pharmaceutical  Society,  Board 
room,  Greenbank  Hospital,  at  8  pm. 
Dr  K.  C.  James,  Welsh  school  of  pharmacy,  on 
"Cosmetics — how  they  work." 


Stockport  Branch,  Pharmaceutical  Society,  Alma 
Lodge  Hotel,  Stockport,  at  8  pm.  Discussion  on 
Clothier  report  and  Medicines  Act,  Part  III. 

Tuesday,  March  7 

Chelmsford  Branch,  Pharmaceutical  Society, 

Academic  centre.  Chelmsford  and  Essex  Hospital, 
at  8  pm.  Discussions  on  motions  for  Branch 
Representatives  Meeting  and  on  Clothier  report. 
East  Kent  Branch,  National  Pharmaceutical 
Association,  Postgraduate  medical  centre,  Kent 
and  Canterbury  Hospital,  at  8  pm.  Mr  Alan  Smith 
(chief  executive,  PSNC)  on  "Current  problems 
in  pharmacy." 

Sheffield  Branch,  Pharmaceutical  Society,  Jessop 
Hospital  lecture  theatre,  at  8  p.m.  Miss  Pauline 
Beswick  (keeper  of  antiques.  Sheffield  museums) 
on  "Bishops  House." 

Wednesday,  March  8 

Chemical  Society,  analytical  division,  South-east 
region,  lecture  theatre  No.  1,  Cockcroft  Building, 
Brighton  Polytechnic,  at  2  pm.  A  meeting  on 
"Recent  advances  in  pharmaceutical  analysis." 
Ealing  Branch,  Pharmaceutical  Society,  Carnarvon 
Hotel,  Ealing  Common,  W5.  at  7.30  pm.  Annual 
tripartite  dinner  with  Brent  and  Hounslow  branches. 
Mr  B.  Silverman  (superintendent,  Boots)  on 
"Is  there  a  future  for  the  pharmaceutical  service." 
Mid-Glamorgan  Branch,  National  Pharmaceutical 
Association,  New  Inn,  Pontypridd,  at  8  pm. 
Annual  meeting. 

Thursday,  March  9 

Bedfordshire  Branch,  Pharmaceutical  Society, 

Bird-in-hand,  Henlow  Camp,  Henlow  Cross  Roads, 
a  7.30  pm.  Peter  Wilson  on  "Smoking  and  health." 
Bournemouth  &  East  Dorset  Branch,  National 
Association,  Postgraduate  centre,  Poole,  at 
7.30  pm.  Discussion  on  Clothier  report.  Medicines 
Act  and  the  EEC  situation. 

Brighton  &  Hove  Branch,  National  Pharmaceutical 
Association,  Langfords  Hotel,  8  Third  Avenue,  Hove 
at  8  p.m.  Mr  T.  Astill  (deputy  secretary,  NPA)  on 
"The  Medicines  Act — some  bones  of  contention." 
Edinburgh  and  Lothian  Branch,  Pharmaceutical 
Society,  36  York  Place,  Edinburgh,  at  7.45  pm. 
Dr  J.  Syme  (Western  General  Hospital)  on 
"Paediatrics." 

Glasgow  and  West  of  Scotland  Branch, 
Pharmaceutical  Society,  McCance  Building, 
University  of  Strathclyde,  at  7.45  pm. 
Mr  G.  Fairfull-Smith  on  "Hypnosis  in  medicine 
and  dentistry." 

Somerset  Branch,  National  Pharmaceutical 
Association  and  Pharmaceutical  Society, 

Postgraduate  centre,  Yeovil  District  Hospital, 
at  7.30  pm.  Mr  Alan  Smith  (chief  executive.  PSNC) 
on  "Planned  distribution — its  effect  on 
remuneration. ' ' 

Friday,  March  10 

Chemical  Society,  analytical  division,  Scottish  and 
North-east  regions,  Crown  and  Mitre  Hotel.  Carlisle, 
Cumbria,  at  2  pm.  Joint  meeting  on 
"Developments  in  pharmaceutical  analysis." 

Advance  information 

South  West  Metropolitan  Branch,  Pharmaceutical 
Society,  Dinner  and  discussion,  March  14.  at 
St  James'  Hospital,  Balham,  at  7.30  for  8  pm. 
Remittance  (£5)  to  Mr  John  Woolver  not  later 
than  March  6. 

Health  problems  in  immigrants.  A  symposium,  on 
March  20,  by  Wandsworth  &  East  Merton  Division, 
British  Medical  Association  at  Postgraduate  medical 
centre,  St  James'  Hospital,  Balham.  Members  of 
SW  Metropolitan  Branch,  Pharmaceutical  Society, 
wishing  to  attend  to  send  note  to  Dr  Ruth 
McGillivray,  secretary  of  division,  18  St  John's 
Avenue.  London  SW15. 


The  only 

BEVELLED  TONGUE  DEPRESSOR 

in  the  world. 

APPLICATORS  ALSO  AVAILABLE 

AYRES  BIOPSY  CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk 
orders. 

ASHW00D  TIMBER  &  PLASTICS  LTD., 


Plyfa  House,  Leven  Road,  London  E14  0LW 


Tel:  01-987  6343/6461 


BROADEN  YOUR  RANGE! 

THE  INSTRUMENT  ILLUSTRATED  WILL  SELL  TO  BOTH 
THE  MEDICAL  PROFESSION  AND  THE  PUBLIC 

"SELF-DETERMINATION"  ELECTRONICS 
H  BLOOD  PRESSURE  INSTRUMENT 

Stress  :  hypertension  :  drug  therapy 
after  coronary  care  :  exercise 

No  stethoscope  required.  Auto  deflate  at  2/3  mmHG/sec. 
As  Aneroid  needle  falls,  transducer  in  cuff  "hears'  the  BP 
sounds,  causing  a  blue  light  to  flash  with  audible  bleep. 
First  flash/bleep  indicates  Systolic,  continuing  flash- 
ing/bleeping, last  flash/bleep  denotes  Diastolic.  A  highly 
reliable  sturdy  Solid  State  instrument.  Power:  PP3  9v 
long-life  battery.  Complete  with  carrying  case,  instruction 
manual,  record  cards,  battery  RETAIL  £45.00  (plus  post 
and  8%  VAT) 

TRADE  ENQUIRIES:  ANDREW  STEPHENS  (1847)  CO. 
MEDICAL  ELECTRONICS.  41/CD  DICKSON  ROAD.  BLACKPOOL.  Telephone  0253-23755 

Showcards  are  available  on  request 
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Classified 
Advertisements 


Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London,  EC4A  3JA 
Telephone  01-353  3212 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  head- 
ings. 


Display/Semi  Display  £5.00  per  single  column  centimetre,  min 
25mm.  Column  width  44mm. 

Whole  Page  £350  (275mm  x  186mm) 

Half  Page  £200  (135mm  x  186mm) 

Quarter  Page  £110  (135mm  x  91mm) 

Lineage  £1.00  per  line,  minimum  5  lines  @  £5.00 

Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on  7  inser- 
tions or  over.  15%  on  13  insertions  or  over. 
Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 
Circulation  ABC  January/December  1976:  14,510. 


CLASSIFIED 
ADVERTISEMENTS 

Situations  Vacant? 
Hospital  Appointments? 
Trade  Services? 
Business  Opportunities? 
Wanted? 
For  Sale? 

A  classified  advertisement  in 
Chemist  &  Druggist  gets 
results. 

Put  it  to  the  test  by  posting  us 
your  next  ad.  or  by  telephoning 
us  on  01-353  3212. 


Agents 


JODEZ  (Manchester)  LTD. 
34,  Shudehill,  Manchester  M4 

require  Agents,  calling  on  Chemists 
and  Stores,  etc.,  to  carry  our  exclu- 
sive range  of  Continental  Fashion 
Jewellery  on  high  rate  Commission 
basis.  Suppliers  to  Chemists  over  25 
years. 


Please  mention  C  &  D 
when  replying  to 
advertisements 


DISTRIBUTOR/ 
AGENTS  WANTED 

Hawaii  is  a  long  way  away,  BUT 
Hawaiian  Tropic,  Americas  2  dol- 
lars, the  International  tanning  sen- 
sation is  here.  We  are  looking  for 
agents  or  distributors  for  all  parts  of 
the  U.K.  who  wish  to  become 
involved  in  the  distribution  of 
Hawaiian  Tropic's  sun  care  pre- 
paration line. 

Strong  retail  connections  in  high 
quality  chemists  and  department 
stores  are  important  but  not  essen- 
tial. 

Full  information  by  return  after 
application  to  Box  No.  2517. 


MERCHANDISE  CONTROLLER 

(Designate) 

Discount  for  Beauty,  the  fast  growing  drug  store  chain,  and  now 
part  of  a  major  public  company,  require  a  Head  Buyer,  to  be 
based  at  their  head  office  near  Leeds.  The  buyer,  will  have 
sound  experience  in  toiletries  and  related  products  and  will  be 
responsible  for  supporting  sales  over  7  million  p. a.  and  growing 
fast.  The  position  offers  early  prospects  of  advancement  to  the 
highest  levels  of  management,  and  the  successful  candidate 
will  join  a  dynamic  management  team  keenly  involved  in  sci- 
entific retailing.  Excellent  salary  and  fringe  benefits.  Company 
car.  All  applications  treated  in  strictest  confidence. 

Apply  in  writing,  or  telephone 

Ivan  Lester 

Discount  for  Beauty  Limited 
Ciapharm  House 
Blakeridge  Lane 
Batley  WF2  8PU 

Yorkshire  Tel:  0924  477366 


For  Sale 


SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  of  100  £4.50  inc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2  1EX. 

ONE-SIZE  TIGHTS  from  £1.80  doz. 
plus  VAT.  Mm.  order  6  doz.  overall 
CWO  Carnage  free.  Full  range  Price 
List.  Edward  Kaye  Ltd.,  3  South 
Place,  London  EC2 


Wanted 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands,  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319. 

WANTED  URGENTLY.  Old  Mahogany 
chemist  shop  fittings.  We  remove  and 
pay  cash,  John  Derham  Ltd.,  Earsham 
Hall,  Earsham,  Bungay,  Suffolk  NR35 
2AN.  Tel  Bungay  3423. 


INTERNATIONAL  MAIL 
ORDER  COMPANY 

Seeks  to  extend  and  diversify  existing 
range  in  the  health  care  and  beauty 
range,  with  responsible  high  quality 
products  on  Agency  basis.  Write  in 
confidence  to  Box:  2516. 


S.O.S.  TALISMAN 

Require  sales  representative's 
already  calling  on  clients  in  London 
(North  of  Thames)  and  the  Home 
Counties.  Ring  01-691  4426;  after 
hours  01-952  1712. 


URGENTLY  NEEDED 

National  distributor  for  fast-moving  OTC 
product  exclusive  to  the  chemist  trade 
with  established  high  level  of  sales. 
Enormous  potential. 

Reply:  Box  No.  2514 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


Shopfitting 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 


Supplies 


DON'T  KEEP  your  customers  waiting 
for  colostomy  and  ileostomy  sup- 
plies—Contact North  West  Ostomy 
Supplies,  for  speedy  supplies,  11 
Bridgewater  Road,  Worsley,  Man- 
chester N28  6AE.  Telephone:  061-790 
2382. 


Tolley's 

Tax  Tables  1976/77 

Published  within  days  of  the 
chancellor's  budget  speech, 
these  detailed  tables  cover 
all  main  rates  of  income  tax, 
corporation  tax  and  V.A.T. 
and  include  a  summary  of 
the  budget  proposals. 

Price  90p. 


Please  Address 
Box  No.  replies  to: 
25  New  Street  Square, 
London  EC4A  3JA 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thetford, 
Norfolk  1P24  1  HA.  Tel.  Thetford 4567.  Telex: 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd.  Carr  House,  Carrs 
Road,  Cheadle.  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  66X585. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd,  225  Bath  Road, 
Slough,  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 


ASPRO  REGULAR 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Salhs,  E.  Ltd.,  Vemon  Works,  Basford,  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/78545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolt  Griptight  Ltd  .  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysale"  distributed  by:-  Jackel  & 
Co.  Ltd.,  Kittv  Brewster  Estate,  Blyth.  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross,  Barnsley.  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 
•Canon  Babysafe,'  Jackel  &  Co.  Ltd.,  Kitty 
Brewster  Estate,  Blyth.  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd..  Portland  Road.  Dork- 
ing, Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolt  Griptight  Ltd..  144  Oakfield  Rd  . 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

Hellane  Manufacturing  Ltd.,  Burdett  House, 
Newbridge  Street,  London  EC4.  Tel:  01-248 
0276. 

Trimster  Co.  Ltd.,  Portland  Road.  Dorking. 
Suney.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est Ind  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd.,  Llnit  15,  Arden  For- 
est Ind  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  £2.50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen,  B.Com.  M.P.S..  39  With- 
dean  Crescent.  Brighton  BN1  6WG.  Tel: 
(0273)  501079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd., 
71/71b  Gowan  Avenue,  Fulham.  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil.  London. 

BURSON  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molvneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Bamsley  84081.  Telex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX 
01-373  6607/9,  01-373  5000.  Telex:  91903  1. 
Barnes-Hind  Ltd.,  Isis  Trading  Estate.  Statton 
Road,  Swindon,  Wilts  SN1  2PQ.  Tep  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd..  Somersham  Road,  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS- 
HORIZON,  CONTURE,  TAHITI 
STIMULA 

Contact  Nicholas  Hall,  Director  of  Marketing. 
Akwell.  A  division  of  G.  D.  Searle  &  Co.  Ltd., 
PO  Box  53.  Lane  End  Road,  High  Wycombe, 
Bucks.  Tel:  High  Wycombe  (STD  0494) 
21 124. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebrite  Ltd.,  Newgate  Street  Village, 
Herts.  Cuffley  2622  (London  Code  284 ). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd.,  73  New 
Bond  St..  London  Wl.  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

COSMETICS  a  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd.,  43a  Old  Park 
Lane,  Southport,  Merseyside.  Southport 
27717. 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winanck  (UK (Ltd.,  Unit  15,  Heywood  Indus- 
trial Estate,  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd..  77  Lower  Clapton 
Road.  London  E5.  01-985  8819  and  01-476 
5414, 

Creme  Simon  Ltd..  7  Lauderdale  Parade. 
Lauderdale  Road.  London  W9  1LU.  Tel: 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  for  dermatologica] 
creams  and  ointments  J.  Waterhouse  &  Co. 
Ltd.,  6  Church  Street,  Ashton-u-Lyne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  of  Whimple  Ltd..  (Whiteways) 
Whimple,  Exeter  EX5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield.  Herts..  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Phillipe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London 

DENTURE  CLEANERS 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 
'Aezodent,'  Ayrton  Saunders  &  Co.  Ltd.,  34 
Hanover  St.,  Liverpool  L69  1BL.  Tel:  051- 
709  8282.  Telex:  62771  1. 

DENTURE  REPAIR  UNITS 

"Dentifix"  available  from:  Dental  Projects 
(Laboratories)  Ltd.,  75A  High  Street.  Staines, 
Middx.  Tel:  Staines  54166. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Ge  rmaine  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street,  London  Wl.  01-629  1378.  Telex: 
264320  BACLDNG. 


DISPENSING  TABLETS 


Approved  Prescription  Services  Ltd.,  PO  Box 
1 5,  Whitcliffe  Road,  Cleckheaton,  West  York- 
shire, England  BD19  3BZ.  Tel:  Cleckheaton 
(0274)  876776. 


DISPOSABLE  NAPPIES 

Lewis  Woolt  Griptight  Ltd..  144  Oakfield  Rd.. 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works. 
Leagrave  Street.  Clapton  Park.  London 

E5  9QT.  01-985  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS  (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd..  19  Wincheap, 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd.,  Naseby 
House,  49  Elwood  Street.  Highbury,  London 
N5  1  EE.  Tel:  226  1984.  Cables:  Limitex,  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell,  Box  33.  Chelmsford  CM  I 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jode/  (Man- 
chester) Ltd.,  34  Shudehill,  Manchester  M4 
1FY.  Tel:  061-832  6564. 

FEMINAX 

Nicholas  Laboratories  Ltd  .  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd..  Fulton  House,  Empire 
Way,  Wembley.  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli.  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576." 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd..  Crowhurst  Road, 
Hollingbury,  Brighton,  East  Sussex  BN  1  8AQ 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dvfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co..  Hound  Mills  Industrial 
Estate,  Telford  Road,  Basingstoke,  Hants. 
RG21  2YZ.  Tel:  0256-66808.  Telex:  858708. 

HAIR  COSMETICS 

Wella  (GB)  Ltd.,  Wella  Road,  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd.,  2-4  William 
Street,  Northam,  Southampton.  Tel:  South- 
ampton 36044/5/6. 

Viking  Brews  Ltd.,  28/29  Clive  St.,  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works.  Staincross,  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd..  Ashley  Road,  Tot- 
tenham, London.  Tel:  01-808  6261/9.  Telex: 
261906. 

William  Freeman"  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road,  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
'DESIREE'  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est Ind.  Est..  Alcester.  Warwickshire.  Alcester 

3456. 


KWELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

LITESOME  SUPPORTERS 

Credenhill  Ltd.,  214  Queens  Road.  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33,  Chelmsford  CM  1 
5.NH.  Tel:  Chelmsford  (0245)  56112. 


MATEY 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd.,  71/716  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd.,  90  Belsize  Lane,  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27X93). 

NEW  VAGINAL  SYRINGE 

Saffron.  5  Rowlands  Road.  Worthing.  West 
Sussex  3JJ  BN11.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Parfums  Molvneux.  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Parfums  Molyneux.  Allenby  House.  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Agfa-Gevaert  Ltd..  Great  West  Rd  , 
Brentford.  Middlesex  TW8  9AX.  Tel:  560- 
2131  (25  lines). 


4  March  1978 


Chemist  &  Druggist  331 


PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

PHOTOGRAPHIC  PROCESSING 
COLOUR— B/W 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  01-723  6011. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach.  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

POLLEN  TABLETS 


pollenaps 

Approved  Prescription  Services  Ltd., 
P.O.  Box  IS,  Whitchfte  Road,  Cleck- 
heaton.  West  Yorkshire,  England  ESDI 9 
3BZ.  Tel:  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

PRICE  MARKING 

Dymo  Ltd.,  Retail  Systems  Division,  Victoria 
Road,  Feltham,  Middlesex.  01-890  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  (Aluminium )  Ltd.,  Hainault  Road. 
Romford,  Essex.  Tel:  Romford  61911/2/3. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 


REK1M0E 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd  (Alphakil,  Rodine,  Biotrol) 
Products  Division  Felcourt,  East  Gnnstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company,  Normanhurst, 
195  Brooklands  Road,  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd.. 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPFITTINGS  AND 
EQUIPMENT 

Falconcraft  (Aluminium)  Ltd.,  Hainault  Road, 
Romtord,  Essex.  Tel:  Romford  61911/2/3. 


SHOPFITTING 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ1 2  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 


INTERPLAN 

SYSTEM  80  + 

Modular  units  with  complete  shopfitting 
services.  NPU-NPA  recommended  (for 
15  years). 

Coloured  brochure  from  Olney  Bros. 
Lid.,  Northbridge  Road,  Berkhamsied, 
Herts.  Tel.  (04427)  5417-9. 


E.  Plan  Ltd.,  E.  Plan  Estate,  New  Road, 
Newhaven  BN9  0HE. 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17,  Vicarage  St.,  Oldbury,  Warley,  West 
Midlands.  B68  8HG.  Tel:  No.  021- 
552-2696/7. 

SHOPKIT 


SHOPKIT 

The  world's  first  D.I  Y  professional  shop- 
fitting  system.  Free  installation  otfer.  Most 
shopfitters  would  charge  you  over  £3.000 
for  a  complete  refit  —  fhe  SHOPKIT  Price 
would  only  be  in  the  region  of  £1,600.  So, 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount 

Details  from: 

SHOPKIT 

50  Ivaft  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd..  London 
W9  ILL.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd.. 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley.  South  Yorkshire. 
Tel:  0226  84081. 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street  (off  Charles 
St.),  Manchester  Ml  7DE.  Tel:  061-273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1000  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road,  Water  Eaton  Estate.  Milton  Keynes, 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

TAMPONS 


aTampax  Ltd.,  Dunsbury  Way,  Havant 
P09  5DG.  Hampshire,  Havant.  Tel: 
474141. 


TEATS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd.. 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
4211.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnslev,  South  Yorkshire. 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East.  Woodsmoor.  Stockport,  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

lohn  O'Donnell,  Box  33.  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  56112. 

TONIC  WINE 

Whitewavs  of  Whimple  Ltd.,  (Whiteways) 
Whimple,  Exeter  EX5  2QJ  Tel:  (0404) 
822332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Fearle  Medical.  P.O.  Box  88,  High  Wycombe, 
Bucks  HP  12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Fearle  Medical,  P.O.  Box  88.  High  Wvcombe. 
Bucks,  HP12  3RE.  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Fearle  Medical.  P  O.  Box  88.  High  Wycombe. 
Bucks  HP12  3  RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hattield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 


UVISTAT 

W,  B.  Pharmaceuticals.  P.O.  Box  23 
Bracknell,  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd.,  South  Wayl 
Andover,  Hampshire  SP10  5GB.  Tell 
Andover  4261.  Telex:  47236. 

WATER  PIK 

Teledyne  Water  Pik  (UK)  Heathrow  | 
House,  Bath  Road,  Cranford.  Hounslow.  I 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road,  Worthing,  Wesll 
Sussex  311  BN11  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd.,  Suba-Seall 
Works,  Staincross,  Barnslev,  South  Yorkshire  ! 
Tel:  Barnsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams:. 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum,  Wholesale  Chemists  Ltd..  Monk- 
wearmouth,  Sunderland.  Tel:  Sunderland 
71081. 


M6 

CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE,  HAYDOCK 

Telephone: 
Ashton  in  Makerfield  76644 

Service  to  the  Independent  Trader 


ZEISS  SUNGLASSES 

Carl  Zeiss  (Oberkochen)  Ltd.,  3136  Foley 
Street,  London  Wl  P  SAP.  Tel:  01-636  8050 
(15  lines)  Telex:  24300. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1978 

Manufactures  &  Suppliers 
List  of  Multiple  Retail  Outlets 
Law  for  Retailers 
Value  Added  Tax 
Who  Owns  Whom 
Pharmaceutical  Organisations 
Forensic  Pharmacy 

These  are  just  some  of  the  sections  included  in  The  Chem- 
ist &  Druggist  Directory  1978. 

The  essential  reference  for  every  pharmaceutical  retailer, 
wholesaler  and  manufacturer.  Send  for  your  copy  today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London,  EC4A  3JA. 

Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press  Ltd..  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD..  26  New  Street  Square,  London 
EC4A  3JA.  Registered  al  the  Post  Office  as  a  Newspaper  22/18/85. 
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Vernon-Carus  Ltd. 

pioneered  commercially 
produced  Sterile  Dressing 
Packs  in  the  United 
Kingdom  almost  twenty 
years  ago  and  have  led 
the  field  ever  since. 

1/ernaid^ 

The  BRAND  LEADER 


m 


*4r*Htntf 

MEM  PACKS 


CONFORMING  TO  THE 

N  H  S.  DRUG  TARIFF  SPECIFICATION 


Vernon-Carus  Ltd. 

PENWORTHAM  MILLS 
PRESTON    LANCS.  Tel.  44493/8 


Pharmaceutical  Packaging 
(Leeds)  Ltd. 

A  Division  of  Thomas  Waide  &  Sons  Ltd.  (Established  1878) 

KIRKSTALL  HILL,  P.O.  BOX  140,  LEEDS  LS1  1  QE 
TELEGRAMS:  WAIDE  LEEDS.  TELEPHONE:  752653 

Co.  Reg.  No.  894225  London 

DO  YOU  FIND  LADELLING  AN 
INCREASING  PRODLEM  ? 

With  our  100  years  experience  we  could  help 
you  solve  it. 

Our  service  mainly  to  -  HOSPITALS,  RETAIL 
PHARMACISTS,  GENERAL  &  VETERINARY 
PRACTICES  covers  the  following:- 

GUMMED  or  SELF-ADHESIVE  LABELS 

printed  to  your  own  specifications.  Also  a 
comprehensive  range  of  stock  labels. 

CARTONS 

For  strip  tablet  dispensing,  etc. 

DISPENSING  VIALS 

CoPac  Standard  and  Snap-Safe. 

BAGS,  STATIONERY,  etc. 

For  further  details  please  write  or  telephone. 

Brochures  and  post-paid  order  forms  can  be 
obtained  on  request. 


Barclays  I 


A  large  stock  of  medical 
products  are  just  hours 
away  from  your  pharmacy, 
when  you  use  the  Barclays 
service.  Your  telephone 
order  will  be  dealt  with 
quickly  by  experienced 
staff  and  delivered  by  one  of  the  230 
vehicles  in  our  national  transport 
fleet.  Why  not  ring  your  next  order 
to  the  local  Barclays  branch  - 
it  will  make  all  the  difference. 


Barclays 


the  national  company 
with  the  local  service 
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Now!  a  great  new  advertising  drive 
for  Dentural,  the  value  for  money 
denture  cleaner. . . 

Commencing  mid-February,  Dentural  will  be  featured  in  a  heavy  concen- 
tration radio  advertising  campaign  on  London  LBC  in  drive-time  and  peak 
daytime  spots,  extending  shortly  to  major  provincial  radio  stations.  It's 
all  just  a  part  of  a  new  drive  to  support  your  Dentural  sales  and  put  pro- 
fits in  your  tills.  Get  your  stocks  in  now. 

dentural 

the  best-buy 
denture  cleaner 


Dentural  is  priced  for  fast  turnover  -  recommended  retail  price  25p, 
outstandingly  packaged  for  display,  and  simple  and  effective  in  use. 
Dentural  cleans  false  teeth  quickly  and  without  brushing.  It's  the  right 
product  at  the  right  price  ...  and  that  spells  sales. 

Dentural  is  available  from  your  local  wholesaler  NOW  ! 


Bryant  Avenue,  Romford,  Essex  RM3  OPJ  England.  Telephone:  Ingrebourne  71 1 36  Telex:  897396 


